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Uvod

Investiéni ¢innost je v podnikové praxi povazo-
vana za rozhodujici prvek akcelerace ekono-
mického rozvoje firmy ve vSech jejich formach.
Soucasné podminky pro planovani investiénich
akci nejsou vibec jednoduché a posledni roky
koncici prvni dekady 2. tisicileti pfinesly do téch-
to procest dal$i prvky nejen nejistoty, ostatné
to je pro investovani symptomatické témér
vzdy, ale byly nastoleny i nové a dluzno fici
neCekané skutec¢nosti, jako napf. poruchy na
svétovych finanénich trzich s dopady do témér
vSech ekonomik svéta, vyjma snad skupiny
BRICS, kurzové vykyvy a v neposledni dobé
i dluhové krize rozkolisavajici i dosud stabilni
ekonomiky. Tyto ,efekty“ dosud nebyly odstra-
nény a jejich feseni je v nedohlednu. Pro maly
a stfedni podnik v ¢eském ekonomickém roz-
meéru jsou tyto poruchy relativné vyznamné,
zvlasté s prihlédnutim k exportni orientaci nase-
ho hospodarstvi a navazanosti fady firem na
tato exportni odvétvi. Dopady vySe zminénych
novych ,efekt(“ vSak pusobi i na firmy s preva-
zujicim tuzemskym uréenim, nebot trh odbéra-
tell je silné provazan a chova se spiSe senzi-
tivné nez racionalné.

1. Zasady investi¢niho rozhodovani

Ve vétsiné vyrobnich spoleé¢nosti dochazi k mo-
mentu, kdy je pfedevSim management spolec-
nosti postaven pred rozhodnuti, zda ma dale
rozSifovat svlj podnik a realizovat uréitou
investici nebo ne. To soubézné s tim nese fadu
mnohostrannych ¢innosti, které se v praxi na-
zyvaji kapitalové planovani. S timto rozhodnutim
vSak také souvisi riziko a nejistota jako vyznam-
ny atribut vétSiny lidskych aktivit a tyto faktory je
tfeba zvazovat a integrovat do pfipravy investi¢-
nich projektd, jejich hodnoceni a rozhodovani

o pfijeti ¢i zamitnuti. Kvalitni pfiprava a tvorba
oddvodnénych scénarl pak zvysuje pravdépo-
dobnost UspéSnosti zamyslenych projekta
a mlze prispét i k lepSim vysledkim nez pla-
novanym. 6], [3], [1].

Investici se rozumi pofizeni hmotného
i nehmotného majetku. PFi planovani investiéni-
ho projektu se prfedpoklada zvySeni penéznich
pfijm0 béhem delsiho ¢asového obdobi a zvy-
Seni trzni hodnoty spole¢nosti. Penézni vydaje,
u kterych se predpoklada navratnost delSi nez
jeden rok, se nazyvaji kapitalovymi vydaiji.

V soucasné praxi rozliSujeme kapitalové
vydaje na pofizeni nehmotného investiéniho ma-
jetku, kapitalové vydaje na pofizeni hmotného
investicniho majetku, vydaje na pofizeni financ-
niho majetku dlouhodobé povahy.

Kapitélovym vydajem na pofizeni finanéniho
majetku se rozumi zejména penézni vydaje,
které jsou vkladany do dlouhodobych cennych
papird, jako jsou napt. obligace nebo dlouhodo-
bé sménky. Do finanéniho majetku se fadi
i majetkové cenné papiry, napf. akcie.

Investi¢ni majetek je mozné pofidit raGznymi
zpUsoby:
= Kkoupi,
= investi¢ni vystavbou, ktera mlze probihat

dodavatelskym zpUsobem, nebo ve vlastni

rezii,

finanénim leasingem,

darovanim.

Jakym zpusobem se spole¢nost rozhodne
investiéni majetek pofidit a z jakych zdroji ho
bude financovat, ma velmi podstatny vliv na
jeho budouci pfinos.

Investi¢ni rozhodovani ma oproti provoznimu
rozhodovani své specifické rysy. Prvnim cha-
rakteristickym znakem je dlouhy €asovy hori-
zont, pfiprava a realizace ma vliv na hospoda-
feni spoleCnosti nékolik let. Dlouhy cCasovy
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Usek sebou prinasi rizika moznosti odchyleni od
puvodnich ocekavanych pfijmi z realizovaného
projektu. Profinancovani investice velmi ¢asto
vyzaduje jednorazové vklady, které presahuje
moznosti spolec¢nosti. Investovani majetku je
Uzce spojeno se zavadénim novych technologii,
pfipadné novych vyrobkl a dalSich inovaci. [2]

1.1 Pfiprava investicnich projekti
Zvoleni investi¢niho cile ve spole¢nosti je spo-
jeno s vypracovanim pfislusného investi¢éniho
projektu, jehoz realizovatelnost je tfeba posou-
dit. Zakladem pro toto rozhodnuti a posouzeni
je vypracovani provadéci studie. Tyka se pre-
devsim velkych investiénich projektd a zajistuje
v8echny dullezité informace technické, obchod-
ni a finanéni.

Dle Valach, J. a kol. 13 by provadéci studie

méla zahrnovat nasleduijici polozky:

= Souhrnny prehled hlavnich vysledk( shrnu-
tych do celkové charakteristiky investi¢niho
projektu.

= Zddvodnéni a vyvoj projektu — dokazuje
predevSim potfebnost projektu, a to z hle-
diska technického i ekonomického. Napfi-
klad pfinos pro zabezpeceni poptavky, pro
nové moznosti zahrani¢nich trh( a zdoko-
naleni vyroby.

= Kapacita trhu a produkce se soustfeduje na
rozbor stavajiciho trhu a vénuje pozornost
planu do budoucna. Analyzuje konkurenci,
substitu¢ni vyrobky, ceny vyrobku a hodno-
ti kvalitu.

= Materidlové vstupy rozebiraji naro¢nost na
zakladni materidly, hodnoti situaci na trhu,
cenové podminky, popfipadé moznost
nahrady nebo vyuziti polotovar(i ve vyrobé.

= Hodnoceni celkové lokalizace a prostfedi
investiéniho projektu ma vyznam predevsim
u velkych projektd, kdy je nutné dodrzet
ekologicka nafizeni, investici smérovat co
nejvice k dostupnym zdrojim a surovinam.

=V organiza¢nim projektu a planu realizace
se posuzuji otdzky konkrétniho usporadani
ve vyrobé pfi realizaci investice. Zamérfuiji
se na otazky ohledné zaméstnancl, na
zasobovani, uspofadani ve vyrobé apod.

= Finan¢né ekonomické vyhodnoceni je za-
vére¢nou ¢asti provadéci studie. Je vyznam-
nou soucasti a ma pro spole¢nost zasadni
vyznam. Zde je vyhodnocena finanéni na-
ro¢nost dané investice z hlediska investi¢nich
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nakladu, trvalého zvyseni obézného majet-
ku, naklady na pocateéni pfipravu, apod.
Zakladem pro finanéné ekonomické vyhod-
noceni je finanéni analyza spoleénosti. 7

1.2 Financovani investicnich
projektu

V soucasné dobé maji podniky na vybér rizné
moznosti financovani svého investi¢niho zamé-
ru. V této dobé, tj v obdobi nejistoty mozného
navratu ekonomické recese, jsou dale nazna-
¢ené zdroje ovliviiovany timto ,pfizrakem*
a pouziti externich zdroju je tak zna¢né deter-
minovano postojem téchto poskytovatelt zdro-
jb k budoucimu vyvoji, pfesnéji k jejich ocenéni
tohoto rizika a neochoté jej podstupovat.

1.2.1 Interni zdroje financovani

Interni neboli vnitfni financovani se uskute¢ru-

je z prostiedkd vytvofenych vlastni cinnosti

podniku. Existuji tfi druhy internich zdroju:

= financovani ze zisku po zdanéni a uhrazeni
dividend,

= financovani ze zisku po zdanéni a uhrazeni
dividend spolu s odpisy dlouhodobého
majetku a jeho prodeje,

= financovani z rezervnich fonda.

Financovani ze zisku je nejpouzivanéjsi
forma financovani investic, i kdyz vySe zisku
zavisi na mnoha okolnostech. Jedna velmi pod-
statna a spole¢nosti neovlivnitelna skute¢nost
je, v jaké fazi hospodarského cyklu se nachazi
narodni hospodarstvi. V obdobi stagnace nebo
krize jsou zisky nizsi. Pokud spole¢nost podni-
ka i v zahranici je zisk ovlivnén i ekonomikami
danych zemi. K financovani planovanych
zaméru neni ale mozné zisk pouzit v plné vysi.
Podniky musi pocitat s odvodem dani, tvorbou
rezerv a popfipadé dalSimi zavazky.

Odpisy v daném obdobi vyjadfuji naklady
spojené s opotfebenim a znehodnocenim
investi¢niho majetku. Nejsou zdrojem ziskd, ale
z hlediska reélnych penéznich tokl pfedstavuji
ur¢ity druh pfijm0. Jsou pouzity na obnovu
dlouhodobého majetku podniku. Vyse odpist je
uréena druhem pouzité odpisové metody, oce-
nénim odepisovaného dlouhodobého majetku
a vysi odpisovych sazeb.

Za ostatni vlastni zdroje se jesté povazuje
prodej strojli, budov a dlouhodobého majetku.
Prodej je vSak povétSinou doprovazen snize-

nim hodnoty majetku spole¢nosti.
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1.2.2 Externi zdroje financovani

Jakékoliv zdroje financovani pofizované do
podniku zven&i nazyvame externi zdroje. Ty
mohou pochéazet od jinych podnikd, investord,
pojistoven, bank a dalSich subjektu.

covani z vlastnich zdroju (tj. zakladnim kapita-
lem) a cizich zdroju (tj. cizim dlouhodobym
kapitalem a kratkodobymi cizimi zdroji). Vyho-
dou vnéjsiho financovani je schopnost reagovat
na potfebné zmény podnikového majetku pres-
néji, nez je tomu u zdroja internich.

Financovani z vlastnich zdroju je finan-
covanim ze zékladniho kapitalu spole¢nosti a je
dlouhodobym zdrojem podniku. Jedna se
o vklady spoleénikd (penézité i nepenézité).
Nakladem zakladniho kapitalu jsou dividendy
nebo podily spoleéniki na zisku. Pokud porov-
name naklady spojené s cizim a zakladnim
kapitalem, néklady na zakladni kapital jsou vét-
Sinou vySSi, ale poskytuji nezanedbatelnou
miru jistoty pro spole¢nost.

Pokud neni dostatek zdroju a spolec¢nost
nechce vyuzit financovani z cizich zdrojd, je
moznou variantou financovani investice navy-
Seni zékladniho jméni vklady spole¢nikd (pené-
zitymi i nepenézitymi), pfipadné emisi akcii
u akciové spole€nosti. V krajnim pfipadé Ize
vyuzit vkladu tichého spolecnika, kde vsak plati
specificka pravidla.

Financovani z cizich zdroji je dluhem,
ktery je spole€¢nost nucena splatit v pfedem
stanovené |haté. Cizi kapital délime do nékolika
skupin:
= dlouhodobé a stfednédobé uveéry,
= obligace,
= dodavatelské a kratkodobé Uvéry,
= zvlastni formy financovani (faktoring, forfai-

ting, leasing). [4], [9]

2. Pripad vybrané spolecnosti

Nasledujici vybér spole¢nosti byl proveden na
zakladé predstaveni stfedné malé ,dynamické“
firmy s jednim vlastnikem a nékolika zamést-
nanci, ktera predstavuije typicky regionalni pod-
nik s blizkym primyslovym dodavatelskym
zazemim vcetné kvalifikované pracovni sily.
Tato firma je schopna v kratkém obdobi reago-
vat jednak na poptavku spotfebitelt potfebnou
inovaci vyrobnich zafizeni a jednak na nabidku
statniho programu jako certifikovaného systé-
mu. [11]

2.1 Vyrobni program spolecnosti
Spole¢nost BETA s.r.0., ve které bylo provede-
no hodnoceni investi¢niho zdméru, se zabyva
vyvojem a vyrobou regulaénich jednotek top-
nych systému. Tyto jednotky umoznuji kombi-
novat vytapéni pomoci solarnich systémi,
tepelnych Cerpadel, krbovych vlozek, vytapéni
peletkami a dalSimi moznymi alternativnimi
zdroji vytapéni. Regulaéni jednotka umozni
v nejvétsi mozné mire vyuzit k vytapéni alterna-
tivni topné zdroje. AZ v okamziku, kdy neni
mozné vyuzit levné zdroje, dochazi k vytapéni
objektu elektrickym topenim. Tento systém
nefesi pouze ekonomickou stranku klienta, ale
i vyznamné pfispiva k ochrané Zivotniho pro-
stfedi. Systém je zaregistrovan ve statnim pro-
gramu Zelena Usporam, ¢imz mlzZe uspofit
zékaznikovi ¢ast ndkladu se zavedenim topné-
ho systému.

Jelikoz v poslednich letech firma zazname-
nala vyrazny finan¢ni posun, chtéla by rozsifit
svUj vyrobni program. Kromé regulacénich jed-
notek topného systému chce spole€nost v pfis-
tim roce zadit vyrabét tepelna Cerpadla, ktera
byla ve spole¢nosti také vyvinuta. K zavedeni
nové vyroby proto potfebuje rozsifit vyrobni
prostory, zajistit vyrobni zafizeni a pfijmout
nové zaméstnance.

2.2 Segmentace trhii, konkurence
Spolecnost se orientuje pfedevsim na kone¢né
tuzemské zakazniky, ti tvofi cca 40 % obratu
spolecnosti. Dalsi skupinou jsou montazni firmy,
které systémy montuji kone¢nym zakaznikim,
tato skupina tvofi cca 35 % obratu. Posledni
skupinou zakaznikl jsou velkoobchody, které
zacCaly regulaéni jednotky odebirat béhem loni-
ského roku a tvofi cca 25 % obratu. Podobnou
segmentaci zdkaznik( spoleénosti ocekava
i u nové zavadéného vyrobku — tepelného cCer-
padla. Firma by vyhledové chtéla svoje vyrobky
nabidnout i na zahraniéni trh. Z tohoto divodu
se nedavno zugastnila vystavy AQUATHERM
2010, kde se prezentovala se svym programem
nizkoenergetického vytapéni. V pribéhu roku
2011 ma spoleCnost v planu otevfit vlastni
maloobchodni prodejnu.

Pfi zvazovani nového investi¢niho projektu
je tfeba zvazit i konkurencni prostiedi. Tepelna
Cerpadla na ¢eském trhu nabizi firmy, které tato
tepelna Cerpadla pfimo vyrabi. Mezi né patfi
napfiklad firmy Hot Jet, TZP. Dal&imi prodejci
tohoto sortimentu jsou pak napfiklad firmy IVT,
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Niebe, Stiebel Electron, které na nas trh doda-
vaji tepelna ¢erpadla zahrani¢ni vyroby.

3. Vyhodnoceni planovaného
investiéniho projektu

Vybrand hodnocena spole¢nost BETA s.r.o.
planuje novou investici —zavedeni vyroby tepel-
nych cerpadel, vyvinutych ve spolec¢nosti.
Jednd se o tepelna ¢erpadla ,zemé-voda“, ktera
tepelnou energii Cerpaji z vrtu nebo z plosného
zemniho kolektoru. Soucéasti tepelného ¢erpad-
la je i vySe zminéna regulaéni jednotka (stava-
jici vyrobek spole¢nosti), kterd dokaze fidit pro-
voz tepelného Cerpadla, zaroven umozni pro-
pojeni tepelného Cerpadla s dalSimi alternativ-
nimi zdroji vytapéni a fidi ekonomicky provoz
celého topného systému.

Pro zavedeni vyroby je tfeba pofidit dalsi
vyrobni zafizeni, rozSifit stavajici provozni pro-
story a pfijmout nové zaméstnance, ktefi by
provadéli montaz tepelnych cerpadel.

Potfebnym vyrobnim zafizenim je osazova-
ci linka pro plo$né spoje. V sou¢asné dobé spo-
le€nost vyuziva externiho dodavatele, ktery
zajistuje toto osazovani. Vzhledem k o¢ekava-
nému narlstu prodeje nového Cerpadla se zda
ekonomicky vyhodnéjsi pofizeni viastniho stro-
je. Pofizovaci cena linky je 1.200 tis. K¢.

Pro vyrobu tepelnych ¢erpadel bude tfeba
najmout nové zameéstnance. Doposud vyroba
regulacnich jednotek probihala pouze v rezii
majitele firmy, pfipadné externich firem. Vzhle-
dem k ocekavanému odbytu bude tfeba vyrobu
Cerpadel zajistit zaméstnanecky. Oc¢ekava se,
ze bude nutno zaméstnat 2—-3 nové pracovniky
délnické profese.

3.1 Zmény v trzbach spole¢nosti

dle alternativniho scénare

vyvoje ekonomiky
Soucasné metody hodnoceni efektivnosti inves-
tinich projektl se opiraji o prognézu kapitalo-
vych vydajl a oekavanych penéznich pfijmd
investice. Stanoveni pfedpokladaného penéz-
niho toku z investic je nejobtiznéjsi kol kapita-
lového planovani a investiéniho rozhodovani.
Jestlize prognéza neni realna, pak i celé rozho-
dovani o vybéru nejvhodnéjsi varianty projektu
je nepresné.

Velikost o¢ekavanych kapitalovych vydaju

a penéznich pfijmu je ovlivnéna celou fadou
faktord, jejichz spolehlivy pfedpoklad na delsi
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obdobi je obtizny. Jedna se napfiklad o vyvoj
cen, vyvoj kurzd, aj. Zaroven je potfeba pocitat
s jejich zménami, které velmi vyrazné mohou
ovlivnit hodnoceni projektu. Proto je nutné pfi
planovani ocekavanych kapitalovych vydaju
a penéznich pfijm0 pocitat s rizikem odchylné-
ho vyvoje od pfedpokladu. [9]

Planovany investi¢éni zamér, ktery byl
popsan v kapitole 3., by mél vyznamné zvysit
trzby spolec¢nosti. Aby byly posouzeny vSechny
mozné varianty vyvoje, je nutno pfi hodnoceni
variant financovani kalkulovat s nékolika vari-
antami narustu trzeb dle oCekavané trzni situa-
ce. S pfihlédnutim k vy$e naznacenym alterna-
tivam budou vytvofeny a nasledné analyzovany
3 scénare vyvoje hospodareni spole¢nosti.

Bude posouzen vyvoj hospodareni spole¢nosti:

1) pfi stabilni ekonomické situaci v narodnim
hospodarstvi,

2) dale ocekavany stav v pfipadé ekonomické
expanze,

3) nakonec i scénar pfi recesi.

Kalkulovana primeérna prodejni cena jedno-
ho cerpadla byla podle predbézné kalkulace
stanovena na 125 tis. K&. V nasleduijici tabulce
€. 1 jsou uvedeny predpokladané prodeje
v nasledujicich péti letech pro vSechny uvazo-
vané varianty ekonomického vyvoje narodniho
hospodarstvi. Zakladni cena vyrobku ve vysi
125 tis. K& je uvazovana jen v roce 2011. V dal-
Sich letech se cena bude vyvijet v navaznosti
na uvazovanou variantu hospodarského vyvoje
celé ekonomiky.

Ad 1) Pfi stabilni ekonomické situaci spo-
le€¢nost predpoklada kazdoro¢ni narist odbéru
Cerpadel ve vysi 10 %, pfiéemz je uvazovan
i meziro€ni nardst ceny za jedno ¢erpadlo 0 5 %.

Ad 2) Pri_expanzi se ofekava meziroéni
narast odbéra o 25 %, narust ceny za jedno
cerpadlo 0 10 %.

Ad 3) Pri recesi je narlst poctu prodanych
Cerpadel 0 5 % a narGst ceny Ccerpadla
o 1 % ro¢né. Nérust trzeb pfi recesi vyvoje eko-
nomiky se ocekdva vzhledem k tomu, Ze se
jedna o novy vyrobek a Ize predpokladat, ze
i pfi recesi je spole¢nost schopna docilit narls-
tu trzeb vzhledem k postupnému zavadéni
vyrobku na trh.

EM|-



Ekonomika a management

Planovany vyvoj trzeb spolecnosti (pocet v ks, trzby v tis. K¢)

2011 2012 | 2013 2014 | 2015
Expanze — pocet cerpadel 30 38 48 60 75
Expanze — narlst trzeb 3750 | 5225 | 7260 | 9983 | 13726
Stabilni situace — pocet ¢erpadel 30 33 37 41 46
Stabilni situace — narust trzeb 3750 | 4331 | 5099 | 5933 | 6989
Recese — pocet Cerpadel 30 32 34 36 38
Recese — narlst trzeb 3750 | 4040 | 4335 | 4636 | 4943

Zdroj: vlastni zpracovani

Nasledujici obrazek zobrazuje vySe uvedené narlsty trzeb spole¢nosti

m Planovany vyvoj trzeb

15000
13000 /’
11000
/ —l— Expanze — narust trzeb
9000 o . .
./ === Stabilni situace — narust trzeb
7000 A === Recese — ndrust trzeb
5000 -
3000 1
2011 2012 2013 2014 2015
Zdroj: vlastni zpracovani
3.1.1 Analyza planovaného vyvoje narlst ndjemného, mzdovych nakladu, nakladu

pfi stabilni ekonomické situaci
PFi stabilni ekonomické situaci je v propoctech
kalkulovano s nartistem cenové hladiny o 5 %
ro¢né. Tento narlst je v planu zahrnut v nékte-
rych polozkach aktiv a pasiv (nardst stavu
zasob, pohledavek a zavazkl). Do vykazu
zisku a ztrat se promitne predpokladany 5%

na sluzby. S novou vyrobou samoziejmé také
vzrostou variabilni naklady na tepelna ¢erpad-
la, které se odviji od po¢tu prodanych kusl
(néklady na material a zpracovani), kalkulova-
ny variabilni néklad na 1 ¢erpadlo roste mezi-
ro¢né o 5 %. Narlst vynos( pfi stabilni ekono-
mickeé situaci byl uveden v tabuice 1.
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Analyza planovaného vyvoje pfi stabilni ekonomickeé situaci (v tis. K¢)

Rok 2011 | 2012 | 2013 | 2014 2015 [Celkem
Pocet cerpadel 30 33 37 4 46 187
Narust trzeb 3750 | 4331 | 5099 | 5933 6989 |26 102
Narust nékladd bez nékladd na investice 3146 | 3584 | 4155 | 4775 | 5555 |21 215
Nardst variabil. nakladd 2670 | 3084 | 3631 | 4224 4976 |18 585
Najemné za prostory 90 95 99 104 109 497
Mzdové naklady 386 405 425 447 469 | 2132
Néklady na investici

Bez investice — dodavatelsky 220 247 281 318 365 | 1431
Naklady na sluzby osazovani 150 173 204 237 280 | 1044
Naklady na stavajici vyrobu 70 74 77 81 85 387
Pofizeni na uvér 316 300 283 266 249 | 1414
Uroky 76 60 43 26 9 214
Odpisy 240 240 240 240 240 1200
Pofizeni na leasing — splatka 270 270 270 270 270 | 1350
Akontace — nakl. daného roku 80 80 80 80 80 400
Splatka stroje 190 190 190 190 190 950

Zdroj: vlastni zpracovani

3.1.2 Analyza planovaného vyvoje
pfi expanzi ekonomiky

Dal$im uvaZovanym vyvojem pro porovnani
vhodného financovani je analyza spole¢nosti
pfi expanzi ekonomiky. V tomto obdobi je pred-
pokladan nejvétsi narlist poctu kust prodanych
Cerpadel a to 0 25 % ro¢né, zaroven se také
uvazuje narust ceny o 10 %, tim se celkovy
narlst trzeb zvysi cca o 38 % ro€né. Zaroven je

nutné uvazovat narust nakladd o 10 % rocné.
Tento narlst se projevi u stejnych polozek roz-
vahy a vykazu zisku a ztrat.

Vzhledem ke skute€nosti, Ze od roku 2014
prevysi oCekavany pocet vyrobenych Cerpadel
50 ks, bylo nutno predpokladat se zaméstna-
nim dal$iho pracovnika, tj. mzdové naklady od
roku 2014 jsou kalkulovany na 3 zaméstnance.

Analyza planovaného vyvoje pfi expanazi (v tis. K¢)

Rok 2011 | 2012 | 2013 | 2014 2015 |Celkem
Pocet Cerpadel 30 38 48 60 75 251
Narast trzeb 3750 | 5225 | 7260 | 9983 | 13726|39 943
NarGst nékladll bez nakladl na investice 3146 | 4244 | 5745 | 7998 | 10 752 | 31 885
Narust variabil. nakladd 2670 | 3720 | 5169 | 7108 | 9773 |28 440
Néjemné za prostory 90 99 109 120 132 549
Mzdové naklady 386 425 467 770 848 | 2895
Naklady na investici 0
Bez investice — dodavatelsky 220 286 375 492 652 | 2025
Naklady na sluzby osazovani 150 209 290 399 549 | 1598
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Analyza planovaného vyvoje pfi expanzi (v tis. K¢)

Rok 2011 | 2012 | 2013 | 2014 2015 |Celkem
Naklady na stavajici vyrobu 70 77 85 93 102 427
Pofizeni na uvér 316 300 283 266 249 | 1414
Uroky 76 60 43 26 9 214
Odpisy 240 240 240 240 240 1200
Pofizeni na leasing — splatka 270 270 270 270 270 | 1350
Akontace — nakl. daného roku 80 80 80 80 80 400
Splatka stroje 190 190 190 190 190 950

3.1.3 Analyza planovaného vyvoje
pfi recesi ekonomiky

Nejen v minulych dvou letech jsme byli svédky
hospodarské krize a s tim spojené recese eko-
nomiky, ale jeji recidiva je mozna i v této dobé
¢i budoucnosti. Proto je pfi hodnoceni investice
vhodné uvazovat také o situaci ekonomické
stagnace. | pfes tento uvazovany vyvoj neni

Zdroj: vlastni zpracovani

predpoklad Uplné stagnace prodeje. Jelikoz se
u firmy BETA s.r.o. jedna o novy vyrobek, Ize
ocekavat narast v poctu prodanych kusut s tim,
jak bude vyrobek zavadén na trh. Pfedpoklada
se ale navysSeni prodanych kust pouze 0 5 %
a narust cen velmi nepatrny, pouze 1 % ro¢né.
Tento mirny narust cen o 1 % ro€né Ize oceka-
vat i u jednotlivych nakladovych polozek.

Analyza planovaného vyvoje pfi recesi (v tis. K¢)

Rok 2011 | 2012 | 2013 | 2014 2015 |Celkem
Pocet Cerpadel 30 32 34 36 38 170
Narast trzeb 3750 | 4040 | 4335 | 4636 | 4943 | 21705
NarGst nékladl bez nakladd na investice 3 146 | 3357 | 3572 | 3791 4015 |17 881
Nardst variabil. nakladd 2670 | 2876 | 3087 | 3301 | 3519 | 15454
Néjemné za prostory 90 91 92 93 94 459
Mzdové naklady 386 390 394 398 402 | 1969
Naklady na investici 0
Bez investice — dodavatelsky 220 232 245 258 271 1225
Naklady na sluzby osazovani 150 162 173 185 198 868
Naklady na stavajici vyrobu 70 71 71 72 73 357
Pofizeni na uvér 316 300 283 266 249 1414
Uroky 76 60 43 26 9 214
Odpisy 240 240 240 240 240 1200
Pofizeni na leasing — splatka 270 270 270 270 270 | 1350
Akontace — nakl. daného roku 80 80 80 80 80 400
Splatka stroje 190 190 190 190 190 950

Zdroj: vlastni zpracovani
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4. Navrzeni vhodného financovani

Jako mozné zdroje financovani pro investi¢ni
zamér ve spole€nosti BETA s.ro. pfipadaji
v Uvahu dlouhodoby bankovni Gvér nebo lea-

Ekonomika a management

4.1 Hodnoceni pro stabilni
ekonomickou situaci

Z planovaného vyvoje spole¢nosti pro jednotli-

vé varianty financovani, uvedené v kapitole 3.1,

byly vypocéteny finanéni ukazatele uvedené

sing. Obé varianty byly porovnany s moznosti
nepofizeni investice a feseni osazovani sou-
&astek dodavatelsky. 10

v tabulkéch ¢. 5 az 7.

1F:1:5 55| Finanéni ukazatele pro variantu nerealizovani investiéniho zaméru

Bez investice 2011 2012 2013 2014 2015
Rentabilita VK 3,5 % 7,7 % 8,2 % 15,1 % 21,3 %
Rentabilita celkového vioZzeného kapitalu 1,5 % 32 % 3,5% 6,7 % 10,7 %
Doba obratu zasob 141 137 133 123 113
Doba obratu pohledavek 22 32 31 28 26
Likvidita 2stupné (pohotova) 36,9% | 312% | 31,0% | 36,7% | 454 %
Likvidita 3stupné (b&zna) 150,7 % | 155,3 % | 152,3 % | 165,1 % | 188,5 %
(ane‘i'l'(%f/zn;’::ﬂiszt‘ﬁg;) 504% | 57.9% | 57,6% | 536% | 46,7 %
Urokové kryti X X X X X
Zisk (v tis. K¢) 42,66 98,75 114,24 | 238,13 403,65
Pujcka spolecnika (v tis. KE) 1 300,00 | 1 300,00 | 1 400,00 | 1 350,00 | 1200,00

Zdroj: vlastni zpracovani

1F:l:5 5| Finanéni ukazatele pro variantu financovani bankovnim Gvérem

Uvér 2011 2012 2013 2014 2015
Rentabilita VK -4,3 % 4,6 % 8,7 % 189 % | 26,6 %
Rentabilita celkového viozeného kapitalu -1,6 % 1,4 % 29 % 7,3 % 12,7 %
Doba obratu zasob 141 137 133 123 113
Doba obratu pohledavek 22 32 31 28 26
Likvidita 2stupné (pohotova) 31,8% | 27,6 % 289% | 36,3% 441 %
Likvidita 3stupné (bézna) 145,6 % | 145,4 % | 150,2 % | 164,7 % | 187,2 %
(ane?l'(%f;”;’:;iszt‘ﬁ;‘;) 708% | 689% | 652% | 581% | 47,0%
Urokové kryti 1,7 0,1 2,3 12,5 67,5
Zisk (v tis. K¢) -50,67 54,46 109,19 | 273,86 486,38
Pujcka spolec¢nika (v tis. KE) 1 300,00 | 1 400,00 | 1 400,00 | 1 350,00 | 1 200,00

Zdroj: vlastni zpracovani
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Finanéni ukazatele pro variantu leasingového pronajmu

Leasing 2011 2012 2013 2014 2015
Rentabilita VK -0,6 % 6,1 % 9,4 % 18,7 % 25,9 %
Rentabilita celkového vlozeného kapitalu  -0,3 % 2,2 % 3,6 % 8,0 % 13,2 %
Doba obratu zasob 141 137 133 123 113
Doba obratu pohledavek 22 32 31 28 26
Likvidita 2stupné (pohotova) 284% | 262% | 271% | 31,9% | 46,9 %
Likvidita 3stupné (bézna) 126,0 % | 132,9 % | 137,3 % | 160,3 % | 198,3 %
@?Lg/i”;’:;liit‘ﬁg;) 640% | 62,9% | 61,0% | 538% | 444 %
Urokové kryti X X X X X
Zisk (v tis. K¢) -7,43 75,41 125,28 286,38 498,21
Pujcka spoleénika (v tis. KE&) 1 600,00 | 1 600,00 | 1 600,00 | 1 350,00 | 1 100,00

Z porovnani pomérovych ukazatell jednot-
livych variant vyplyva, ze v pfipadé predpokla-
du stabilni ekonomické situace by pro spolec-
nost byla vyhodna varianta financovani jak Gvé-
rem, tak i pomoci leasingu. Podle zisku spolec-
nosti i dle rentability celkového viozeného kapi-
talu by bylo mozné usuzovat na variantu lea-
singového financovani. 12 Tam je ale nutné vzit
v Uvahu vysokou prvni splatku, na kterou nema
spole¢nost v soucasné dobé vlastni zdroje.
V planu je zdrojem pro tuto akontaci navySeni
puijcky spolecnika do firmy. Pokud by tato splat-
ka nebyla financovana timto bezuroénym vkla-
dem spole¢nika, byla by vysledovka zatizena
dalSimi urokovymi naklady, které by ovlivnily
vyhodnocené ukazatele. V pfipadé beziro¢né-
ho vkladu spoleénika zde vznikaji néklady ztra-
cené pfilezitosti, se kterymi nebylo kalkulovano
v propoctech jednotlivych ukazatell. Nejhdre
zde vychazi varianta, kdy je osazovani feseno
dodavatelskym zptsobem.

Ukazatele pro dobu obratu zdsob a dobu
obratu pohledavek jsou pro vSechny varianty
financovani totozné, nemaji tak vyznam pfi
posuzovani nejvhodnéjsi varianty financovani.

Likvidita druhého i tfetiho stupné je stabilni
a podobna pro vSechny navrzené varianty.
Likvidita druhého stupné je nizsi nez doporuce-
na spodni hranice, likvidita tfetiho stupné je

Zdroj: vlastni zpracovani

u varianty bez pofizeni investice a u Uvéru
v doporu¢eném limitu, pouze u leasingu je
v prvnich tfech letech pod spodni doporuc¢enou
hranici.

Vyvoj téchto ukazatelll je zpracovan do
obrazku 2 na strané 47.

Z tohoto obrazku jednoznaéné vyplyva, ze
nejméné vhodné by bylo investiéni zamér nere-
alizovat. Varianty uvérového a leasingového
financovani jsou z hlediska vyhodnoceni zisku
velmi podobné. V pfipadé, Zze by méla spole¢-
nost vice vlastnich zdroju, které by pokryly
akontaéni splatku, bylo by navrzeno financova-
ni pfes leasingovou spole¢nost.

4.2 Hodnoceni pro ocekavanou
ekonomickou expanzi

Podklady pro vypocet ukazatelt pro hodnoceni

v expanzivnim vyvoji ekonomiky byly opét &er-

pany z analyzy planovaného vyvoje spole¢nos-

ti, kterd byla sestavena podle parametri uve-

denych v kapitole 3.1.

Nasledujici tabulky ¢. 8 az 10 shrnuji
vysledky provedené analyzy pro jednotlivé zvo-
lené varianty financovani projektu — tj. vysledky
finanéni analyzy pro nerealizovany investi¢ni
zamér, pro pofizeni investice na bankovni Uvér
a pro pfipad vyuZziti leasingového financovani.
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m Narust zisku spoleénosti pro jednotlivé varianty stabilni ekonomické situace
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Zdroj: vlastni zpracovani

1E1s5:H - Finanéni ukazatele pro variantu nerealizovani investiéniho zaméru

Bez investice 2011 2012 2013 2014 2015
Rentabilita VK 3,5 % 221 % 32,2 % 34,1 % 42,4 %
Rentabilita celkového viozeného kapitalu 1,5 % 9,7 % 16,8 % | 22,0 % 33,8 %
Doba obratu zasob 141 121 106 88 72
Doba obratu pohledavek 22 29 24 20 17
Likvidita 2stupné (pohotova) 369% | 343% | 452% | 782% | 237,7 %
Likvidita 3stupné (b&zna) 150,7 % | 169,5 % | 205,9 % | 318,7 % | 650,4 %
(ZCZC:L%T/:\”;):LEEEEQS) 594% | 533% | 432% | 282% | 140%
Urokové kryti X X X X X
Zisk (v tis. K¢&) 42,66 308,61 594,79 880,21 | 1629,18
Pujcka spolec¢nika (v tis. KE) 1 300,00 | 1 200,00 | 1 000,00 | 500,00 0,00

Zdroj: vlastni zpracovani
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1[:1:5 - Finanéni ukazatele pro variantu financovani bankovnim Gvérem

Uvér 2011 2012 2013 2014 2015
Rentabilita VK 43% | 234% | 381% | 40,7% | 47,3%
Rentabilita celkového vloZzeného kapitalu  -1,6 % 7,7 % 17,0% | 26,3 % 39,0 %
Doba obratu zasob 141 121 106 88 72
Doba obratu pohledavek 22 29 24 20 17
Likvidita 2stupné (pohotova) 31,8% | 30,7% | 439% | 1052 % | 312,7 %
Likvidita 3stupné (bézna) 145,6 % | 162,2 % | 227,0 % | 467,4 % | 725,4 %
iﬁgﬁ/‘:”;’:&lﬁt’ﬁg;) 708% | 63,6% | 47.2% | 242% | 127 %
Urokové kryti -1,7 4,3 15,7 44,0 233,7
Zisk (v tis. K¢) -50,67 303,56 683,71 | 1 090,06 | 1 998,79
Pljcka spolecnika (v tis. K&) 1 300,00 | 1 250,00 | 800,00 100,00 0,00

Zdroj: vlastni zpracovani

1F-1:5 018 Finanéni ukazatele pro variantu leasingového pronajmu

Leasing 2011 2012 2013 2014 2015
Rentabilita VK -0,6 % 24,0 % 37,5 % 39,9 % 46,5 %
Rentabilita celkového vioZzeného kapitadlu  -0,3 % 9,5 % 188% | 27,4% | 39,1 %
Doba obratu zasob 141 121 106 88 72
Doba obratu pohledavek 22 29 24 20 17
Likvidita 2stupné (pohotova) 266% | 30,6% | 397% | 948% | 326,5%
Likvidita 3stupné (bézna) 126,6 % | 146,2 % | 200,4 % | 416,4 % | 739,1 %
ii?&fg”g;éliitfg;) 634% | 577% | 424% | 212% | 125%
Urokové kryti X X X X X
Zisk (v tis. KE) -7,43 324,52 699,80 | 1102,59 | 2 010,62
Pujcka spolecnika (v tis. K&) 1 550,00 | 1 500,00 | 1 000,00 | 200,00 0,00

Zdroj: vlastni zpracovani

Po provedeni finanéni analyzy pfi expanzivnim
vyvoji ekonomiky by opét byla spole¢nosti do-
porucena varianta financovani pomoci prostred-
ki ziskanych z bankovniho Gvéru. Ukazatele
vychdzi velmi podobné u obou variant financo-
vani v pfipadé realizace planovaného projektu.

4.3 Hodnoceni pro oéekavanou
ekonomickou recesi

Poslednim o€ekavanym vyvojem hospodarské
situace spole¢nosti byla recese. Jak jiz bylo
uvedeno vySe, spolec¢nost predpoklada i pres
celkovou ekonomickou stagnaci nardst trzeb
0 5 % z dlivodu zavadéni nového vyrobku na
trh. Nepfedpoklada se tedy, ze by se vyrobek
na trhu v obdobi recese vliibec neprodaval.
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m Narust zisku spoleénosti pro jednotlivé varianty p¥i expanzi
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Zdroj: vlastni zpracovani

12185 Finanéni ukazatele pro variantu nerealizovani investiéniho zaméru

Bez investice 2011 2012 2013 2014 2015
Rentabilita VK 3,5 % 2,9 % -2,5 % -0,3 % 1,1 %
Rentabilita celkového vlozeného kapitalu 1,5 % 1,2 % -1,0 % -0,1 % 0,4 %
Doba obratu zasob 141 143 143 137 132
Doba obratu pohledavek 22 34 33 31 30
Likvidita 2stupné (pohotova) 36,9% | 31,5% 275% | 28,3 % 27,6 %
Likvidita 3stupné (bézna) 150,7 % | 152,5 % | 142,77 % | 141,2 % | 138,3 %
Zadluzenost 3stupné

(celkova zadluzenost) 59,4% | 588% | 608% | 616% | 62,0%
Urokové kryti X X X X X
Zisk (v tis. K¢) 42,66 35,96 -31,71 -3,92 13,83
Pujcka spolecnika (v tis. KE) 1.300,00 | 1 300,00 | 1 400,00 | 1 450,00 | 1 500,00

Zdroj: vlastni zpracovani
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1E:1s 74 Finanéni ukazatele pro variantu financovani bankovnim Gvérem

Uveér 2011 2012 2013 2014 2015
Rentabilita VK -4,3 % -2,0 % -6,7 % -2,8 % 0,2 %
Rentabilita celkového vlozeného kapitalu  -1,6 % -0,6 % -2,0 % -0,8 % 0,1 %
Doba obratu zasob 141 143 143 137 132
Doba obratu pohledavek 22 34 33 31 30
Likvidita 2stupné (pohotova) 31,8% | 27,1% | 265% | 26,1% | 238%
Likvidita 3stupné (bézna) 145,6 % | 141,8 % | 136,0 % | 133,6 % | 124,7 %
iﬁgﬁ‘:”;’:&lﬁt‘ﬁg;) 708% | 702% | 705% | 695% | 68,7 %
Urokové kryti -1,7 -1,2 -2,0 0,8 14,3
Zisk (v tis. K¢) -50,67 -22,78 -73,06 -28,96 2,46
Pujcka spoleénika (v tis. KE&) 1 300,00 | 1 400,00 | 1 500,00 | 1 550,00 | 1 700,00

115 H Finanéni ukazatele pro variantu leasingového pronajmu

Zdroj: vlastni zpracovani

Leasing 2011 2012 2013 2014 2015
Rentabilita VK -0,6 % -0,2 % -4,9 % -1,5 % 1,3 %
Rentabilita celkového vlozeného kapitalu  -0,3 % -0,1 % -1,7 % -0,5 % 0,4 %
Doba obratu zasob 141 143 143 137 132
Doba obratu pohledavek 22 34 33 31 30
Likvidita 2stupné (pohotova) 266% | 257% | 250% | 255% | 251 %
Likvidita 3stupné (bézna) 126,6 % | 129,6 % | 1247 % | 128,1 % | 130,7 %
ii?gg”;:;liit’ﬁg;) 634% | 64,1% | 664% | 663% | 655%
Urokové kryti X X X X X
Zisk (v tis. K¢) -7,43 -1,83 -56,97 -16,44 14,29
Pujcka spoleénika (v tis. K&) 1 550,00 | 1 600,00 | 1 700,00 | 1 650,00 | 1 600,00

Zdroj: vlastni zpracovani

PFi porovnani ukazatelll za predpokladu
recese v hospodarském vyvoji bylo spole¢nos-
ti navrzeno fesit osazovani komponentt doda-
vatelskym zplsobem, jelikoz dulezité ukazatele
finan¢ni analyzy u obou variant financovani
investi¢niho zaméru vychazi pro firmu nepfizni-
vé. Zaporné hodnoty vlastniho i celkového vlo-
zeného kapitalu jsou zplsobené zapornym
hospodarskym vysledkem, ktery se u obou
variant pfedpoklada po dobu ¢&tyr let. Nepatrny
zisk pfi financovani Uvérem je zaznamenan az
v patém roce, totéz i v pfipadé leasingového

pronajmu. Toto je pro malou spole¢nost nepfi-
jatelné.

Z vyse uvedeného obrazku 4 je patrng ztra-
ta spolecnosti v prvnich &tyfech letech pfi reali-
zaci investicniho zaméru u obou dvou vybra-
nych zplsobd financovani.

Zaver
Rozhodnuti o realizaci investi¢niho zaméru je

velmi naro€nou, zodpovédnou a témér vzdy
i riskantni ¢innosti, jejim zdlvodnénim byva
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m Narust zisku spoleénosti pro jednotlivé varianty pfi recesi
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potieba rlstu firmy, obrana pred jinymi rozvije-
jicimi se firmami &i expanze do dalSich seg-
mentu trhu. Tento krok byl v pfipadé posuzova-
ni investi€éniho zdméru vybrané firmy hodnocen
z pohledu dvou moznych variant financovani
v porovnani s variantou nerealizovani projektu.
Tyto varianty pak byly jesté jednotlivé posuzo-
vany pro tfi rozdilné ekonomické situace hos-
podarského vyvoje.

Pfi predpokladaném standardnim nebo
expanzivnim vyvoji ekonomiky bylo spole€nosti
navrzeno financovani bankovnim uvérem pfi
uvaZzovaném cca 7% uroku. Urokova sazba
vychdzi z primérnych sazeb podnikatelskych
uveérl rdznych bankovnich spole€nosti na
nasem trhu. Majiteli spole¢nosti byla dana moz-
nost vybéru i leasingového pronajmu, kde uka-
zatelé rentability a navratnosti kapitalu vychaze-
ly 1épe, ale na zacatku financovani by byl nutny
vklad majitele spole¢nosti ve vysSi akontace
a prvni spléatky leasingu, to vSak nebylo v dusled-
ku nedostate¢nych vlastnich zdroju mozné.

Zajimavé zaveéry vyplynuly pfi pfedpokladu
recesniho hospodarského vyvoje ekonomiky.
Z vypocitanych ukazatell vychazejicich
z finanéni analyzy vyplynulo pro spole¢nost
jako nejvyhodnéjsi podnikatelsky zamér vibec
neuskute¢nit. Nizky narGst trzeb a velmi maly
predpokladany vzestup cen by nebyl schopen

Zdroj: vlastni zpracovani

spoleénosti zatizené dvérem nebo leasingovym
prondjmem pfinést ani minimalni zisk. Pro spo-
le¢nost by bylo nejvyhodnéjsi zajistovat osazo-
vani plodnych spojl vyrobk(l dodavatelskym
zpusobem. V tomto pfipadé pfi snizeni redlné-
ho prodeje pod hranici 5 %, ktera byla v analy-
ze recese uvazovana, je mozné operativné
zUzit i vyrobni program spole¢nosti bez rizika
ohrozeni existence spole¢nosti.

Analyza nékolika scénarli mozného vyvoje
ekonomiky doporuéila realizovat investi¢ni
zameér pro dva jeji optimalni stavy, tj stav stabi-
lity a expanze. Pro pfipadny recesni vyvoj nelze
investici doporucit, Ize zvazit pouze tzv. doda-
vatelsky zplsob. Doporuceni pro realizaci opti-
mélnich stavd pfesto riziko nenaplnéni oéeka-
vanych efektd plné neeliminuje a to vzdy zUsta-
va soucasti celkové odpovédnosti vlastnika
firmy.
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RISK ESTIMATION SUCCESSFUL OF INVESTMENT BY ALTERNATIVE
SCRIPT OF DEVELOPMENT ECONOMY

Ivan Jac¢

The goal of the Article is focused on evaluating an investment project as a planned project. The
first charter concerns a theoretical part, in which there are described a theory of decision making
on investment, investment projects and their preparations and possibilities how to make a financial
analysis by means of ratio indexes. Then there are listed theoretical possibilities, how to evaluate
the investment project and possibilities how to finance the investments. The second chapter
concerns the description of a company BETA s.r.o., the companyjs production schedule and its
position in the market. In this part there are described the fundamental indexes of financial analysis
in detail concerning the existing business of this company. In the third part of this paper there is an
introduction of a planned investment project and examination of financial advantages of individual
options by means of analyzing the ratio indexes of expected business development. There were
analyzed 2 alternatives how to finance the investments by means of a bank credit and a leasing in
comparison with supplier solution without a need of execution of investment. All of those
alternatives were consequently evaluated on a model of the economical growth, recession or
stable development of national economy.

In the last part there are compared individual alternatives how to finance the investment project
and there is a recommendation for optimal alternative how to execute the investment project.

The analysis selected alternatives show for two possibilities of finance the investment project,
bat the responsibility of this project stay by proprietor firm with the propability of risk achieve
success a planned project.

Key Words: investment project, financial analysis, bank credit, leasing, economical growth,
recession, stable development, national economy, responsibility, proprietor.

JEL Classification: M40, M50.
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example, the monthly return for a three-month
holding period is based on an equally-weighted
average of portfolio returns from this month’s
strategy, last month’s strategy, and the strategy
from two months ago.

VI. Hypotheses

If the pattern of the past period stock returns
continue in the same direction over the next
period, then we form momentum portfolio by
deducting returns of loser portfolio (low return
stocks) from returns of winner portfolio (high
return stocks) in the holding period. Therefore,
the null hypothesis (H,) and the alternative
hypothesis (H,) can be developed as follows.

HO : E(RW,HK —R, .k ): 0

H1 : E(RW,H-K _RL$1+K)>O

Where

Rw, wk = Winners’ returns in the next period
(holding period)

RL, wk = Losers’ returns in the next period

(holding period),

Holding period (months),

Number of months.

t+K
K

The null hypothesis indicates that winners
and losers have the same expected returns in
the holding period while the alternative
hypothesis indicates that expected returns of
winners are higher than that of losers in the
holding period.

VII. Test of Significance

The significance of the momentum and contrarian
profits is measured using the t-statistics and the
t — values are computed as follows.

E(RW,t B RLJ)

= JVar(W —=L), /n @)

3. Empirical Results

3.1 Overall Sample

Table 1 presents the result of all the portfolios
for 16 strategies. Each month stocks are
ranked and grouped into three portfolios on the

basis of their returns over the previous 3, 6, 9
and 12 months and held for 3, 6, 9 and 12
months. Results of all the portfolios are indicated
with winners (P1) and losers (P3) together with
winner minus loser momentum portfolios (P1-P3).
In panel A portfolios are formed immediately
after the lagged returns are measured for the
purpose of portfolio formation. In panel B
portfolios are formed one month after the
lagged returns are measured for the purpose of
portfolio formation. The t-statistics are reported
in parenthesis.

According to panel A of table 1, the most
successful momentum strategy is the portfolio
with stocks based on their returns over the
formation period 9 months and the holding
period 9 months. This strategy yields 0.603
percent per month and it is statistically different
from zero at 1 percent level of significance
(t=6.82). Except for the J=3 and K=3, J=3 and
K=6, J=6 and K=3, J=9 and K=3 strategies, all
the other momentum effects are positive and
statistically significant.

Because bid-ask bounce and thin trading
problem can intensify the continuation effect,
panel B reports the average returns if the
portfolio holding period is delayed relative to
formation by one month. For the shorter ranking
and holding intervals, delaying the portfolio
formation indeed increases the difference in
returns between the winners and losers. These
findings are parallel with the findings of
Jegadeesh and Titman (1993) and Rouwenhorst
(1998). According to the table all the strategies
show positive and statistically significant
momentum effects. When there is a time lag
between the formation period and the holding
period, the most successful momentum strategy
selects stocks based on their returns over the
past 12 months and then holds the portfolio for
next 3 months. This strategy yields 0.728
(t=8.77) percent return per month.

In addition to the momentum portfolio
returns (P1-P3), table 1 presents the average
monthly returns of winner (P1) as well as loser
(P3) portfolios to verify whether the momentum
effect is due to outperformance of winner
portfolios from the loser portfolios. Both panel A
and panel B show that the momentum effects
are clearly due to the outperformance of winner
portfolios from the loser portfolios.
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Momentum Effect from 1995-2008

J=Formation Period, K= Holding Period

Panel A
K=3 K=6 K=9 K=12
P1 0.927 0.811 0.963 1.023
J=3 P3 0.849 0.686 0.690 0.659
P1-P3 0.078 0.125 0.273 0.364
(0.39) (1.03) (2.80)*** (4.10)***
J=6 P1 0.978 0.984 1.111 1.125
P3 0.767 0.595 0.567 0.619
P1-P3 0.211 0.389 0.544 0.506
(1.12) (3.54)*** (5.68)*** (6.54)***
J=9 P1 1.090 1.129 1.202 1.216
P3 0.803 0.586 0.598 0.652
P1-P3 0.287 0.543 0.603 0.563
(1.50) (4.91)*** (6.82)*** (8.30)***
J=12 P1 1.305 1.188 1.262 1.282
P3 0.816 0.601 0.671 0.707
P1-P3 0.489 0.587 0.591 0.574
(2.46)** (5.14)*** (6.70)*** (8.50)***
Panel B
K=3 K=6 K=9 K=12
J=3 P1 0.887 0.726 0.816 0.846
P3 0.266 0.355 0.330 0.355
P1-P3 0.621 0.370 0.485 0.491
(3.02)*** (3.25)*** (4.99)*** (6.05)***
J=6 P1 0.939 0.892 0.958 0.939
P3 0.302 0.268 0.298 0.365
P1-P3 0.637 0.624 0.660 0.537
(3.54)*** (5.97)*** (7.32)*** (8.19)***
J=9 P1 1.059 1.014 1.053 0.987
P3 0.393 0.311 0.338 0.369
P1-P3 0.665 0.702 0.715 0.617
(3.58)*** (6.56)*** (8.42)*** (9.56)***
J=12 P1 1.177 1.047 1.049 0.990
P3 0.448 0.353 0.344 0.350
P1-P3 0.728 0.694 0.704 0.640
(8.77)*** (6.26)*** (8.27)*** (9.70)***

** Significantly different from zero at the 5% level.
*** Significantly different from zero at the 1% level.

Source: own calculation
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3.2 Market States and Momentum
Effect

In order to identify the relation between states
of the market and momentum effect, the entire
sample was divided into two sub periods,
January 1995 to September 2001 and October
2001 to July 2008. The separation into two sub
periods coincides with the change in overall
primary market trends for Sri Lankan stocks
(see fig. 2). The first sub period was mainly

bearish and the second sub period was mainly
bullish. The trend reversion of the ASPI after
October 2001 is mainly due to two reasons.
One is the recovery of Asian economies from
the deep East Asian crisis. The other reason is
the signing of a truce agreement between the
Sri Lankan government and the Liberation
Tigers of Tamil Ealam (LTTE) who were fighting
with the government army asking for a separate
home land in the northern part of the Island.

m Momentum Effect in the Down-Market and Up-Market

Cumulative Returns of All Share Price Index from January 1995 to
December 2008
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Table 2 reports momentum effects for the two
sub periods. Panel A of the table shows that
momentum effect in the down-market is extremely
high. The momentum effects range between 1.403
percent per month for J=12 and K=3 strategy and
0.763 percent per month for J=3 and K=6 strategy.
It should be noted that all the average monthly
returns of the reported 16 strategies are
statistically different from zero at 1percent level of
significance. Further, the average monthly returns
of winners and losers reveal that momentum effect
is a product of positive post formation period
average monthly returns of winners and the
negative post formation period average monthly
returns of losers. Returns on winner portfolios
range between 1.093 per month for J=12 and K=3
and 0.281 per month for J=3 and K=6. At the same
time return on loser portfolios range between -
0.309 per month for J=12 and K=3 and -0.704 per
month for J=6 and K=9.

Source: own computations

Conversely, Panel B of the table shows that
momentum effect in the up-market is relatively
low. The momentum effects range between
0.304 percent per month for J=3 and K=3 and
0.039 percent per month for J=3 and K=6. It
should be noted that out of all the reported 16
strategies only seven strategies show
statistically significant average monthly
momentum profits at least at 5 percent level.
Further, the examination of average monthly
returns of winner and loser portfolios is
extremely important to judge whether the
momentum prevails in the up market at CSE.
The average monthly returns of loser (P3)
portfolios in the up-market are larger and
positive than that of the down-market losers.
Therefore, it reveals that there is no clear
momentum effect in the up market at CSE.
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Panel A: Period from January 1995 to September 2001

K=3 K=6 K=9 K=12
J=3 P1 0.521 0.281 0.310 0.349
P3 -0.405 -0.482 -0.534 -0.455
P1-P3 0.926 0.763 0.844 0.805
(2.77)** (3.94)*** (4.87)*** (5.92)***
J=6 P1 0.711 0.511 0.470 0.426
P3 -0.408 -0.701 -0.704 -0.509
P1-P3 1.119 1.213 1.174 0.935
(3.61)*** (6.54)*** (7.93)*** (10.54)**
J=9 P1 0.901 0.633 0.565 0.540
P3 -0.450 -0.624 -0.609 -0.417
P1-P3 1.351 1.258 1.175 0.957
(4.00)*** (6.68)*** (8.01)** (10.57)**
J=12 P1 1.093 0.720 0.642 0.633
P3 -0.309 -0.491 -0.450 -0.355
P1-P3 1.403 1.211 1.093 0.989
(4.14) (6.56)*** (7.73)** (9.56)***
Panel B: October 2001 to July 2008
K=3 K=6 K=9 K=12
J=3 P1 1.213 1.141 1.244 1.253
P3 0.908 1.101 1.084 1.079
P1-P3 0.304 0.039 0.160 0.144
(1.195) (0.29) (1.36) (1.67)*
J=6 P1 1.136 1.158 1.265 1.327
P3 0.951 0.991 1.021 1.101
P1-P3 0.185 0.167 0.244 0.226
(0.79) (1.39) (2.17)*** (2.35)***
J=9 P1 1.047 1.122 1.284 1.290
P3 0.945 0.857 0.928 0.270
P1-P3 0.101 0.264 0.302 0.270
(0.43) (2.09)** (2.82)*** (2.87)*
J=12 P1 0.982 1.101 1.237 1.219
P3 0.732 0.912 0.975 0.987
P1-P3 0.250 0.189 0.261 0.232
(1.01) (1.35) (2.40)** (2.37)*

* Significantly different from zero at the 10% level.
** Significantly different from zero at the 5% level.
*** Significantly different from zero at the 1% level.

Source: own calculation
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The overall conclusion of the table 2 is that
the momentum effect is stronger in the down
market stance than in the up-market stance. In
the up-market, virtually all the portfolios are
winners since difference between return on the
winner portfolios and return on the loser
portfolios are negligible. By contrast, in the
down-market stance, all the winner portfolios
are positive while loser portfolios are negative,
and the differences between returns of the
winner portfolios and returns of the loser
portfolios are statistically significant. Hence
momentum effect is visible only in the down-
market at CSE.

Conclusion

This study examines the momentum effect at
CSE from 1995-2008. The study adds some
important findings to existing literature as
momentum anomaly is proved to a large extent
in developed markets, whereas, there is little
evidence in developing markets.

Researchers in finance and practitioners
have recognized that average stock returns are
related to past performance and cross-section
of stock returns is predictable based on past
returns. A number of past researchers have
reported that past winners outperform past
losers in subsequent period not only in the US
market but also in some of the other markets.
However, still there is no enough evidence in
the developing markets. The findings of the
study indicate that, average returns of past
period winners clearly outperform the average
returns of past period losers which add new
evidence to the existing momentum literature.

This paper further examines the impact of
the states of the market on the profitability of
momentum strategies. The results indicate that
states of the market in the formation period are
not associated with the profitability of the
momentum strategies. The momentum profits
are significantly positive in the down market. In
contrast, momentum profits appear to be
positive but not significant in up-market. The
reason for the non existence of momentum
profits in the up-market is the high positive
returns of the formation period losers in the
holding period. This finding is contradictory with
that of Cooper, Gutierrez and Hameed (2004)
but confirms the findings of Antonios and
Patricia (2006).

This study has not covered the present
deep economic crisis period due to non
availability of data. Therefore, it would be
interesting and important to further research
the momentum effect in the present economic
crisis.
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MOMENTUM EFFECT AND MARKET STATES: EMERGING MARKET
EVIDENCE

Chandrapala Pathirawasam, Milos Kral

This paper examines the momentum effect in Colombo Stock Exchange (CSE) from January 1995
to December 2008. The sample of the study includes all the voting stocks traded at CSE. Stocks
are selected for the strategies implemented in this study based on their returns over the past 3, 6,
9 and 12 months and hold the selected stocks for 3, 6, 9 and 12 months respectively. This gives a
total of 16 strategies. In order to identify the relation between market states and momentum effect,
the entire sample is divided into two sub periods, January 1995 to September 2001 and October
2001 to July 2008. The first sub period was mainly bearish and the second sub period was mainly
bullish. For the overall sample, all the strategies show positive and statistically significant
momentum effects. When there is a time lag between the formation period and the holding period,
the most successful momentum strategy is the 12 months/3 months strategy where stocks are
selected based on their returns over the past 12 months and then holds them for next 3 months.
This strategy yields returns of 0.728 percent per month. Further, the momentum effect is stronger
in the down market stance than in the up-market stance. In the up-market, virtually all the portfolios
are winners since difference between return on the winner portfolios and return on the loser
portfolios are negligible. By contrast, in the down-market stance, all the winner portfolios are
positive while all the loser portfolios are negative. Hence the winner portfolios significantly
outperform the loser portfolios.

Key Words: Momentum effect, Colombo stock exchange, market states.

JEL Classification: G11.
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THE IMPLEMENTATION OF THE CONCEPT OF
CORPORATE SOCIAL RESPONSIBILITY IN
THE AREA OF INCOME TAX IN THE SLOVAK

REPUBLIC

Eva Sopkova, Katarina Raskovska

Introduction

The term socially responsible business has
been frequently appearing in public and
business life in the latest time. It represents an
innovative approach to business and focuses
on the impact of business activities on society
and the environment. In our paper we apply the
concept of corporate social responsibility to the
area of income taxes in the Slovak Republic.

The issue of social responsibility has been
raised by the question how to do business in
order to bring profit from the business activities
to as many people as possible. The idea of
socially responsible business was brought to
Slovakia mainly by multinational corporations in
the 90s of the 20th century. At present the
concept of social responsibility is an important
part of corporate strategies. The awareness of
corporate social responsibility is raised by a few
non-government organizations that focus on
particular areas of this concept. Slovak businesses
have a tendency to see social responsibility
through legislative measures, in other words
they mean that businesses implement socially
responsible activities within the framework
determined by legislation. However, in the area
of paying taxes there is still a certain aversion of
businesses to behave responsibly to the state
and society, which is to pay a full amount of tax
in time and not to stint the state or other
institutions representing the state of the income
from taxes.

In the analysis of socially responsible
behaviour of businesses we will focus on income
tax, which has an important role in the process
of fulfilling of the state budget of the Slovak

Republic. In 2005 the share of tax revenues on
the total income of the state budget was 37 %
and in 2009 it accounted for 47 %.

1. The Concept of Corporate Social
Responsibility Applied to the
Area of Income Tax

Recent discussions on social responsibility

have been initiated by the book by Howard R.

Bowen called Social Responsibilities of the

Businessman (1953), in which he recommen-

ded that business people took into consideration

social consequences of their decisions and did

activities respecting the goals and values of our

society [1]. This definition of corporate social
responsibility did not contain any practical
possibility to apply the concept in business. In
the 80s of the 20th century the focus moved
from general theory on social responsibility to
empirical research of corporate social respon-
sibility. This resulted in a few theories falling
within the central concept of social responsi-
bility. Their common features were general
validity of obligations and voluntary acquisition
of the concept of corporate social responsibility.

The World Business Council for Sustainable

Development [12] defines socially responsible

business as a continuous commitment of

organizations to behave ethically, contribute to
sustainable economic development and
improvement of the quality of the life of society
as a whole. The main idea is transition of
businesses from the level ,profit only“ (focus
solely on profit) to a view enabling to see
business in a wider perspective of the system
of social and ecological relations. At the same
time businesses are moving from short-term
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goals to long-term goals and preferring
optimum to maximum [1].

One of the solutions that can improve
socially responsible behaviour of businesses is
the policy of social responsibility. The European
Commission issued several documents on
social responsibility of businesses in order to
help businesses integrate the concept of social
responsibility into everyday business life [4]. In
the year 2001 the European Commission issued
the Green Book, in which it published the first
official definition of corporate social responsibility
as the “voluntary integration in the social and
environmental concerns on the
company‘s behalf for its commercial operations
and its relationship with its stakeholders” [2].
This definition points to other aspects of
socially responsible business: it focuses on
active  cooperation  with  stakeholders,
expresses the commitment to contribute to the
development of life quality, stresses the
development and not only economic growth
and classifies socially responsible business in
three areas - economic, social and
environmental. Socially responsible business in
the economic area is tracing and improving
processes that the business contributes to the
development of the economic environment and
the effort to minimize potential negative impact
of the business’s activities in this area [1]. This
area of responsibility to society covers above
all code of conduct of the business and its code
of ethics, transparency of business activities
and principles of good corporate governance,
fight against corruption, bribery and violation of
laws, relationships  with  shareholders,
consumers, suppliers, advertising, protection of
intellectual property and other things.

The application of the concept of corporate
social responsibility in the area of income tax
concerns the relationship of the business with
the state and institutions representing the state
(tax offices) as well as the relationship with
society as such as the tax income is distributed
in wider society. The relationship between the
business and the government exists on different
levels: legal, institutional, social, commercial
and individual. The basic norm between the
business and the government is law enforcement.
In a democratic and market economy
environment businesspeople not only respect
and accept the legitimacy of government laws
and measures, but are also actively involved in

their creation. An optimum relationship between
the business and the government is when both
sides acknowledge their responsibility for the
public welfare. The major responsibility of well-
governed businesses is to obey the laws. In
order to maintain a firm relationship with the
government the business must above all ,pay
all taxes it is liable to pay and it owes, make
deductions for insurance of their employees,
obey all mandatory central and local government
regulations, obtain all necessary government
permissions, licences and approvals for
business, not try to influence the government
decisions by other than legal ways*® [1].

Beside other things taxes have a stimulation
function, i.e. they serve to encourage business
and employee activities and to support or
reduce particular activities. Tax evasions are
evidence that the tax system of the state does
not fully perform the stimulating function. The
effectiveness of the tax system and tax
legislation of the state greatly depends on how
the society /state perceives and influences tax
discipline of individual taxpayers. This discipline
is reflected by the amount of tax evasions and
the ability of society to eliminate their extent to
an economically and socially acceptable level [5].
Tax evasions are not only cutting the income of
the state budget, but have a decisive role in
applying the principle of voluntary payment of
taxes by serious taxpayers. Because if
a taxpayer who carries out their tax duty properly
finds out that the businesses around conceal
taxable incomes or overestimate expenditure
and thus lower the tax base, he logically states
tax inequity. Due to this a conscious taxpayer
finds excuses and arguments to avoid their tax
duty or to minimize it [8].

Another approach to (ir-)responsible
behaviour of businesses in income tax is the
possibility to assign 2 % of income tax for
specific purposes, which is regulated by § 50 of
Act no. 595/2003 Coll. on income tax as
amended (paragraph 4 of the Act exactly
identifies who can be given the share of the
paid tax). This is to support the cooperation of
the business and non-profit sectors, where the
registered organizations can apply for an
allocation of a 2 % share of the paid tax not only
from individuals, but also from legal entities. As
this is not a classic donation, but allocation of
public funds, the assignation of tax by means of
2 % can be considered neither corporate




philanthropy nor a typical manifestation of
corporate social responsibility. In providing
funds, taxpayers have only the possibility to
decide about their allocation. This is an indirect
support of non-profit organizations by the state.
In case the funds were not allocated, they
would go to the state budget. On the other
hand, if a business invests its own resources
(time, work of their employees, promotion etc.)
in the process of effective distribution of the
funds among more applicants (in a competition
of ideas, evaluation of projects submitted), this
input can be considered a manifestation of
corporate social responsibility. Most businesses
have appreciated the chance to direct their tax
payments to organizations they can choose as
they believe that the 2 % is a more addressable,
effective and transparent way of allocating
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funds to non-profit organizations than through
the state budget. Yet, since 1 January 2011 the
mechanism of assigning 2 % of income tax has
changed. The most significant change is in
gradual lowering of 2 % of the paid tax to 0.5 %
by the year 2018. Thus in tax assignation
a taxpayer who is a legal entity will reduce the
assignation of a share of the paid tax, and with
the share of the paid tax they have to make
a donation to the organization in the amount of
the percentage of the assigned tax. If the
taxpayer does not fulfill this condition, the share
of the assigned tax will be subsequently lowered
by 0.5 % by the tax administrator. The agency
TNS SK makes a regular survey about the use
the possibility to assign 2 % of income tax for
special purposes. The results of the survey from
March 2010 are presented in the following graph.

m Purposes for which Businesses Plan to Provide 2 % of Income Tax (in %)
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The survey found out that only one third
(85.7 %) of businesses in Slovakia plan to
assign their 2 % for publicly beneficial activities
of non-profit organizations, which is approxi-
mately the same amount as in 2009. Almost
one half (46.7 %) of respondents do not intend
to devote their 2 % to NGOs and almost one
fifth (17.6 %) had not been decided whether
they would assign the 2 % of income tax. The
most respondents planned to support children,
youth and education (26.5 %). Then the second
most important thing was protection and

Survey of 2 % of tax carried out by TNS SK in March 2010.

Available on the Internet: <http://www.rozhodni.sk>

support of health (17.0 %), help to the disabled
and handicapped, support of sport, protection
of animals or protection of the environment and
conservation of natural resources/values [14].

2. The Current State of Tax Evasion
on Income Tax in the Slovak
Republic

Compliance with standards and rules of behaviour

or ethical principles is naturally required from all

businesspeople. As Markova states [6], a prere-
quisite of ethical business is business based on
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stable and clear legislation, motivating tax,
depreciation and credit policy and on ethical
competition. Non-existence of these conditions
for business supports illegal activities of economic
entities. A business has a social responsibility
towards the state, which means among other
things sharing the creation of social wealth
mainly by means of taxing businesses by
individual taxes deducted to the state budget
and local budgets to finance the needs of
society. However, in practice it is common when
businesses behave unethically in deducting
a proper amount of tax — instead they artificially
lower the tax base, for example by issuing false
invoices and registering them in files, concealing
part of the income and property. Other forms of
tax evasion are accounting manipulation
(simple mistakes and evasions based on
keeping two sets of accounting), balance
offenses (tax evasions resulting for example
from underestimating assets, depreciation,
creation of reserves, fake accounting costs),
paper transactions (fictitious trades to lower tax
base), price transfer, tax holding and interna-
tional business, i.e. possibility of using tax
havens [3].

In the period of economic recession, i.e. the
time of lower profits and incomes of individuals
and businesses, the budgets are reviewed. The
attention in individual states and state institutions
is paid to the revenues that customs and tax
offices are not able to capture, i.e. tax evasions
and tax frauds [9]. Tax evasions represent one
of more serious problems of taxation effective-
ness. Orviska and Hudson [7] define tax
evasion as a source of potential serious loss of
government revenue that leads to a potential
lack of funds for the public sector and an unfair
burden on honest taxpayers. Failure to comply
with tax laws and illegal activities in one area
can motivate people to illegal activities in other
areas and thus extend the borders of shadow
economy.

The author Lesakova [5] sees the basic
motif of tax evasion in a contradiction between
the interest of the state to ensure income of the
state budget by collecting taxes and natural
resistance of taxpayers trying to minimize their
tax obligation. Yet, minimizing tax obligation can
be also understood as a manifestation of rational
and effective activity of the businessperson in
case he does so within the applicable
legislation as taxes are part of non-productive

cost of the business. One of the ways how to
increase effectiveness is to cut cost to
a minimum level [10]. There is a question when
such acting becomes immoral or irresponsible
towards society.

However, the reasons for tax evasion are
different. Among the most significant and in
literature most frequently mentioned factors
influencing tax evasion is social (socio-political)
and economic environment together with the
state of the legal system of society. Other so-
called partial factors of tax evasion can be ever-
changing legislation, contradictory laws,
absence of binding interpretation of laws and
high tax burden. E. Sopkova [10] gives also further
reasons for tax evasion such as technical
factors of collecting taxes, psychological and
socio-ethical factors. Lack of civic awareness in
tax areas is also given as a cause of tax
delinquency, which means that the taxpayer loses
the sense of tax liability. Yet, several authors state
that ideology, morale and economy are only
factors contributing to the establishment of tax
offenses in that way they create a favourable
environment and act as catalysts of the main
reasons, which must be looked for in the tax
system itself. According to these authors the
causes of tax evasion result above all from the
concept and mechanism of the tax system that
exposes the taxpayer to temptation and thus it
almost automatically leads to fraud.

In our conditions the reason for tax evasion
and backlogs is mainly the high tax burden or
tax and financial burden of businesses, lack of
finance and tax discipline of tax debtors, their
general insolvency and the existing legislative
environment [6]. We see also the deficiencies
of our tax system as a reason for tax evasion in
the Slovak Republic; they have a direct impact
on the scope of tax evasion. The reasons
hampering the reduction of tax evasion are
mainly: inconsistent interpretation of the
Criminal Code in the cases of reduction and
non-payment of taxes and insurance; state
monopoly to retail sale of alcohol; absence of
a unified state information system linking
database records of tax and customs offices,
business register, land and trade register.

Within the tax system of the Slovak
Republic income tax belongs to the group of
direct taxes. Act no. 595/2003 Coll. on income
tax as amended governs the taxation of
individuals and entities. Immediate consequences




of acting (or non-acting) of taxpayers is the
amount of revenues from these taxes paid into
the Treasury of the Slovak Republic. At present
these revenues account for about 33 % of all
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tax revenues of the state budget. The following
graph presents income tax revenues between
2005 and 2010, separately for income tax
revenues of individuals and legal entities.

m Income Tax Revenues in the Slovak Republic (in billion €)
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Revenues from income tax of individuals
grew significantly in the period of 2006—2008,
together for two years by 34 %, which was
a result of a growing rate of employment on the
one hand and a high growth of average wage
on the other hand. A fall of performance of duty
came in 2009, when the total revenue fell
against 2008 by 10 %. To a high degree this
was due to a drop of the rate of employment
and an increase of non-taxable tax base. In
2010 the revenues from this tax — vital for
financing self-government — were falling further
to the level lower than in 2005. The reason was
further drop of employment was accompanied
by a little growth of the average wage. Year-to-
year growth of corporate income tax did not
drop between 2005 and 2008 below 10 % and
still in 2008 it reached 21.9 %. In this period the
revenues from the tax increased by 52 % in
total. The economic recession and falling
profits of businesses led to a lower collection of
tax in 2010. Corporate income tax in 2010 was
below the level of 2005. It is certain that the low
cash collection of tax is a negative consequence
of repayment of overpaid tax due to high
advance payments.

Detection of tax evasion and fraud is
a competence of tax control. The tax control is
to detect or verify the tax base or other facts

having an influence on correct assessment of
taxes and chargeability. In 2010 the control was
carried out by 1 600 controllers of tax offices
and the department of special controls. If we
want to quantify the amount and structure of tax
evasion in the Slovak Republic, it is necessary
to estimate the effectiveness of tax controls on
the basis of secondary data from quantified
findings in tax controls. According to the Tax
Directorate of the Slovak Republic a ,finding of
a tax control“ is an increase of positive tax
liability or a decrease of the value of the
returned value added tax (so-called excessive
deduction). The development of these indicators
is given in the following table.

The number of tax controls in Slovakia has
been dropping since 2005. This fact has had no
influence on the effectiveness of tax control,
which has been rather stable in the recent
years (approximately 59 %). In 2010 the
effectiveness dropped to 53.6 %. It is necessary
to say that tax administration considers an
effective tax control every control with a finding.

Another indicator of tax evasion and fraud
in Slovakia is register of tax crime. Criminal
Code Act no. 300/2005 Coll. as amended)
states that he who will cut tax, premium on
different types of insurance in a small scale, will
be imprisoned for one up to five years (§ 276
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Development of Assessment Indicators of Tax Controls in the SR

et DI e 2004 | 2005 | 2006 | 2007 | 2008 | 2009 | 2010
of SR total
ATEliEs Gl s 078,686 | 261,865 | 289,523 | 278,815 | 380,868 | 435,549 | 556,278
(in thousand €)
(Ei:izt)“’e”ess of tax controls 517 | 578 | 621 | 595 | 594 | 595 | 536
Number of tax controls 33747 | 35333 | 31,243 | 24711 | 21,357 | 19,820 | 18400
Number of tax controllers 1,742 1,732 1,749 1,647 1,638 1,643 1,600
Average finding per 1 controller 160 151 166 169 233 265 348
(in thousand €)
Average finding per 1 control

7 1 18 2 0
(in thousand €) 8 S 3

Source: Prepared on the basis of internal materials of Tax Directorate of the Slovak Republic

Reducing taxes and insurance premiums). The
penalty for reducing tax and insurance
premium is increased in case of repeated
offense of the law and according to the amount
of tax and insurance premium evasion.
According to extent the penalty is graded into
punishments for minor damage (over € 266),
for higher damage (over € 2 660), substantial
damage (over € 26 600) and punishments for
major damage (over € 133 000). The highest
penalty (imprisonment for 7-12 years) is
applied when the offender reduces tax and
premium in a large scale. The same penalties
are given for failure to transfer taxes and

m Income Tax Arrears (in thousand €)

insurance premiums (§ 277 of Criminal Code).
As of 30 June 2010 the tax administration
recorded 11 001 notifications of suspicion of
a crime in a total quantified amount of notified
and recorded damage more than € 1 bn. for the
period of 2004 — 1st half of 2010.

Tax arrears can be classified as quantified
or detected form of tax evasion. In most cases
this is a declared tax, but for different purposes
it has not been paid, and in other cases it is an
unpaid sanction. The following graph illustrates
income tax arrears during 2004 — 2009 divided
into personal income tax arrears and corporate
income tax arrears.
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The graph shows that the difference between
personal income tax arrears and corporate
income tax arrears is growing. Although in 2004
the arrears of corporate income tax were higher
than those of personal income tax, in 2007 the
difference doubled. From 2004 the amount of
income tax arrears was falling, and the lowest
amount of arrears (€ 584 147 thousand) was
recorded in 2006. On the other hand, the
maximum amount of arrears (€ 695 778
thousand) was recorded in 2008. Yet, since
2006 the amount of personal income tax
arrears is rather stable while the amount of
corporate income tax arrears had a tendency to
rise till 2009. This is also confirmed by the Tax
Directorate of the Slovak Republic in its annual
report, where it states that the biggest growth
was recorded with arrears of value added tax
and corporate income tax. The biggest share of
tax arrears belongs to limited companies, joint
stock companies and individuals not recorded
in the business register.

3. The Goal, Material and Methods
of Research

The main goal of this paper is to assess the
level of corporate social responsibility in the
payment of income tax and formulate ideas and
recommendations to improve the behaviour of
businesses in the researched area. The research
was done on a sample of businesspeople —
income tax payers and on the basis of the
current state of tax evasion in the area of
income tax in Slovakia. In compliance with the
main goal of the paper we have formulated the
following partial goals:

1) To describe theoretically the issue of
socially responsible behaviour of businesses
in relation to fulfilment of income tax
obligations of businesses and to identify their
activities, areas and processes that can be
labeled as socially responsible or irrespon-
sible in the case of paying income tax.

2) To summarize the results of a research carried
out by a questionnaire on a sample of busines-
ses in the Slovak Republic and to assess
the level of social responsibility of busines-
ses in this area by means of tax evasion.

3) To formulate proposals to improve
responsible behaviour of businesspeople in
the area of income tax.

Hypotheses are an inseparable part of our
paper, and they can have a different character,
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origin and classification in research. In order to
fulfill the goals set in our research we made
a choice of hypotheses that will help us under-
stand more deeply the issues of our research
from the theoretical as well as practical point of
view. The zero hypothesis (HO) was formulated
as follows: More than half (more than 50 %) of
the responded businesses know the term
socially responsible business and can give
a particular organization that applies this
concept. Businesses understand the obligation
to pay tax, but the system of paying taxes is
a sort of necessary evil of business, i.e. their
attitude to the fulfillment of tax obligations is
negative. For this reason most businesses try
to rationalize and simplify their tax obligations
or to find a way how to circumvent the law. On
the basis of the knowledge of the opinions and
attitudes of taxpayers we have formulated the
following research hypotheses:

H;: More than 80 % of the responded
businesses behave responsibly in the area of
income tax and fulfill their tax obligations in
time, conscientiously and in compliance with law.

H,: Businesspeople — individuals behave
more responsibly in the area of income tax than
businesses.

In order to verify the hypotheses we used
the program SPSS, which is used for making
statistical analyses. For evaluating the hypotheses
we chose a 10 % level of significance, where
€ =0.10.

The material we have used to meet the
goals of our paper is special literature by
domestic and foreign authors dealing with tax
issues and socially responsible business. An
important source of information are statistical
data, current legislative norms of the Slovak
Republic and the European community, tax
regulations, tax returns and forms valid within
the European Union.

The main source of information for us is
primary data obtained in our research. The
exploratory method we used was the method of
questionnaire. Compared to observation and
experiment this technique is the most suitable
here as it enables to acquire a number of data in
a rather short time. We chose the questionnaire
as a method of primary research also due to
simple organizing the preparation of research,
little time needed to carry out the research and
easy processing of the results. At the same time
questionnaire does not pressure respondents
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and reduces the rate of subjectivity of the
researcher. On the other hand, the method of
questionnaire is connected with the risk of low
return and the problem to verify the truth of the
acquired data. We solved the problem of
reliability of the acquired data by control
questions verifying the truth of the provided
data and statistic tests (binomial exact test).

The object of our research is responsible
behaviour of Slovak businesses in the area of
income tax. From the defined object of
research we can imply that the basic set of our
research covered all businesses in Slovakia. In
order to specify the basic set of the question-
naire research more closely we take into account
the real number of registered taxpayers.
According to the Tax Directorate of the Slovak
Republic as of 30 June 2010 there were 2 683 988
businesses registered for corporate income tax
and 213 476 individuals registered for personal
income tax. As the basic set is extended we
made a choice of respondents from the basic
set and generated a sample set. When
choosing the respondents we made a random
selection from the database of businesses.
From the total number of 260 distributed question-
naires we received back 135 completed forms.
We can state that the return of questionnaire
was 52 %.

The questionnaire was created as a simple
form, meeting the purpose and questions were
full, clear and unambiguous. It consisted of 18
questions on four pages and they were divided
into two content groups. In the introduction we
provided information about the issue and
anonymity of data provided by the respondents.
The first group of questions focused on socially
responsible business and the issue of personal
and corporate income tax. The second group of
questions contained identification questions
that classified the respondents according to the
area of business, legal form and size. The
intention of placing this kind of questions right
behind the research questions was to obtain
the information as we expected that the
businesses might not be willing to continue if
the questions had been in the introduction. The
conclusion contained thanking to the respondents
for their time and willingness to participate in
the research. The questions were open-ended
and closed. With open-ended questions the
respondents had a scale of possibilities and an
open possibility ,other, where they could

express their opinion on the given issue. With
each question where they could mark more
options they were notified that more answers were
possible. The questionnaire was distributed in
electronic form as an online questionnaire. The
selected businesses were delivered an e-mail
asking for cooperation in research. After
clicking on the attached electronic message the
respondents could complete the questionnaire.
The questionnaire was distributed during two
weeks in late February and early March 2011.
In the processing of the acquired data we used
mathematical-statistic methods, especially the
method of trend analysis using time series and
indices, statistic methods (Mann-Whitney test)
and graphic methods of data processing.
Beside primary we have done also
secondary research based on the materials
provided by the Tax Directorate of the Slovak
Republic. These were data from 2004-2009 (or
till 30 June 2010). We started from the year
2004 as in that year the tax system of the
Slovak Republic went through several changes
due to accession to the European Union. As
a member of the EU the Slovak Republic
committed to gradually harmonize selected
taxes applicable in the Slovak Republic with
those applicable in member states of the EU
also officially — in legislation. In order to process
secondary data and theoretical knowledge we
used several theoretical research methods —
content-causal analysis and historical-logical
method, analysis and synthesis, induction and
deduction, comparison and generalization.

4. Results and Discussion

The identification questions at the end of the
questionnaire serve to characterize the research
set. We analyzed the respondents according to
three basic criteria. The first criterion was the
area of their business activity. The question had
more possible answers in case the respondents
do business in more areas. The most respondents
marked the area of services (35 %). The
second biggest category was trade (32 %). The
respondents from businesses in construction
accounted for 26 %. The other areas were
transport 10 %), industry (8 %) and hotel
industry and gastronomy (6 %).

The second criterion to characterize the
respondents was legal form of business. The
representation of individual forms is given in the
following graph.
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m Representation of Respondents in the Research Sample by Legal Form of

Business
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From the point of view of legal form of
business the biggest group is represented by
limited companies. This result reflects the real
state in the Slovak Republic as this is the most
common form of business. The second biggest
group is made by individual entrepreneurs, which
was marked by 53 out of 135 respondents.
Joint stock company was represented in the
sample by 14 businesses. On the whole, it is
possible to state that the sample of
respondents consisted of 59 % of businesses,
39 % of individual entrepreneurs and 2 % of
cooperatives.

As for size (number of employees) the dominant
group were small businesses accounting for as
much as 79 %. Middle-sized businesses were
represented by 18 % of respondents and large
companies 4 %. The structure of respondents
by size corresponds to the real state in the
Slovak Republic.

In the main part of the questionnaire we
asked the respondents about corporate social
responsibility — how they apply it in responsible
behaviour in income tax. In the first question we
asked which of the given possibilities they
would choose as the most important roles of
a business in society. We aimed to find out
whether businesses perform also activities that
do not bring them a direct economic benefit or
they rather contribute to the development of
society. The question had more possible answers.
From the total number of 135 businesses 85
see their most important role in “creating profit*,
a role which is a reflection of the economic

Source: own

activity of the business. 81 respondents chose
“law enforcement” as one of the most important
roles of the business. The high occurrence of
these answers is due to the importance of
a stable and fair business environment for
businesspeople. Another frequent answer was
“creating job opportunities®, which was marked
by 64 respondents. 54 respondents chose as
one of the answers also “participate in the
development of the region, of the community in
which the business runs its activities®. We consider
the choice of this answer a manifestation of social
behaviour of the business, like with the answer
“protection of the environment“ (37 answers).
We can thus conclude that less than half of the
respondents consider the social aspect of
business important. “Paying taxes” was chosen
by 45 respondents, which points to a disturbed
relationship between the state and businesses.

Another question was to find out if
businesses can define the concept of socially
responsible business. There was only one
possible answer. We expected the answers
“definitely yes” and “rather yes” from the
respondents who had already met with this
concept and can explain it. On the contrary, the
answers “rather not” and “definitely not” should
be chosen by businesses that did not know this
concept. We can conclude that 88 % of
respondents can define the concept of socially
responsible business and only 12 % can’t. We
made a control question to verify the accuracy
of responses. We asked if they can give an
example of an organization that applies the
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concept of socially responsible business in its
activities. We assumed that the respondents
that can define it answered “yes” and gave an
example of a particular organization. The results
showed that only 39 % of respondents were
able to give such an organization. These two
questions aimed to verify the zero hypothesis
HO of the research, where we assumed that
more than half of the responded businesses
know the concept of socially responsible
business and at the same time can give an
example of a business that applies this concept
in their activities. First we transliterated the
question asking about the definition of social

responsibility into another variable and we
created two groups of businesses. In the first
group were businesses that were able to define
the concept and chose the answer “definitely
yes” or “rather yes” in the questionnaire. In the
second group were businesses that were not
able to define this concept and thus chose the
answer “rather not” and “definitely not”. The
question asking about the definition of corporate
social responsibility was first transliterated into
another variable. After transliterating the
question we tested it by means of binomial exact
test. The testing is illustrated on the following
outputs of the statistic software SPSS.

Binomial Exact Test in Verifying Hypothesis HO

Category N Observed | Test. Asymp. | Exact.
Prop. Prop. Sig. Sig.
(2-tailed) | (2-tailed)

Defining corporate Group 1 1.00 118 .87 0.50 .000a .000
social responsibility Group 2 .00 17 13
Total 135 1.00

An example of socially Group 1 1 52 .39 .50 .010a .010
responsible business Group 2 0 83 61
Total 135 1.00

Source: Own processing of results by means of program SPSS

The results from the question about the
ability of businesses to define socially
responsible business in the program SPSS
reached p value 0/2, which is 0 and thus the
level of significance was lower than _ = 0.10,
which we assumed. Based on this fact we can
conclude that the zero hypothesis HO was
proved. With the control question if businesses
can give an example of socially responsible
business p value was expressed as 1 —0.010/2,
which is 0.995 and thus higher than the
assumed € = 0.10. This fact leads to a conclusion
that the zero hypothesis HO was rejected. The
testing proved that more than half of the responded
businesses know the concept of socially respon-
sible business, but cannot give an example of an
organization that applies this concept.

What motivated businesspeople to do
socially responsible activities was asked about
in another question, where the respondents
could choose more answers. The results are
shown in the following graph.

53 % of businesses chose tax stimuli as
a factor motivating to behave responsibly to
society. The research further showed that 33
respondents would be motivated to do socially
beneficial activities by higher quality and more
attractive projects from NGOs, despite the fact
that the analysis of activities and initiatives
supporting socially responsible business in
Slovakia show that the most important players
of social involvement come just from NGOs.
These organizations carry out surveys in
socially responsible business and cooperate with
local businesses in order to help them realize
socially beneficial activities. 26 respondents
marked recognition from wider society as
a motif leading to the support of social
involvement of businesses and 15 respondents
marked increased media coverage as such
a stimulus. This need of businesses points to
low awareness of the Slovak public in the area
of socially responsible business.
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We were also interested which activities
businesses consider socially responsible in the
area of income tax and then we asked about
irresponsible activities in paying income tax.
These questions were aimed to find out
whether businesses know how to properly fulfill
tax obligations, whether they know their
obligations imposed by law in the area of income
tax. The questions had several possible
answers. The research showed that for the most
respondents socially responsible behaviour in
this area is paying taxes within the statutory
time (67 %) and in the right amount (58 %). As
much as 46 % of respondents marked 2 % of
the paid tax for special purposes a responsible
activity in this area. In the question which
activities in this area are irresponsible we
wanted to find out whether businesses can
identify activities breaking the law on income
tax and thus which activities can be considered
irresponsible behaviour. The research showed
that the most respondents consider as socially
irresponsible concealing part of income from
business activity (62 %) and false accounting
and tax cases (61 %). Misrepresentation in the
area of income tax was reported as irresponsible
activity by 47 % of respondents and artificial
inflation of the cost of tax by 41 %. It is possible
to state that the given activities are unlawful
and in case such breaking of the law is
disclosed by tax control, it is sanctioned.

The following question if the respondents
behave responsibly in the area of income tax,
i.e. if they fulfill their tax obligation in time,

Source: ow

conscientiously and in accordance with
applicable law, 83 % of respondents answered
that they behave responsibly in this area and
chose the possibility “definitely yes“. 16 % of
respondents chose the possibility “rather yes*
and only 1 % the possibility “rather not“. None
of the respondents answered “definitely not”.
This question was formulated directly, whereas
the question whether the businesses had met
with tax evasion was rather indirect. We
supposed that if the businesses had ever met
with tax evasion, it could concern themselves.
A comparison of both questions is illustrated in
the following graph.

99 % of respondents answered that they
behave responsibly in paying income tax and
only 69 % of businesses reported that they had
not met with tax evasion. And on the other
hand, 1 % of respondents answered that they
do not behave responsibly in this area,
whereas 31 % of businesses have experience
with tax evasion. We can conclude that our
assumption was fulfilled because almost all
those who are responsible in paying income tax
have no experience with tax evasion and vice
versa. By means of these two related questions
we tested hypothesis H1 , which supposed that
more than 80 % of respondents behave
responsibly in paying income tax and fulfill their
tax obligations in time, conscientiously and in
accordance with applicable law. We had to
transliterate the main question again into two
groups of businesses, one with responsible
businesses and the other with irresponsible
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Comparison of Businesses‘ Responses to Questions about Their Social
Responsibility in Paying Income Tax and about Their Experience with Tax Evasion
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businesses in paying income tax. Subsequently
we tested both questions by means of binomial
exact test in program SPSS. In the question
about responsible behaviour of businesses in
paying income tax p value was expressed as
0/2, so it was equal to 0. P value was lower than
our chosen level of significance _ = 0.10, which
allows us to accept hypothesis H1 and claim
that more than 80 % of respondents fulfill their
tax obligations in time, conscientiously and in
accordance with applicable law. On the basis of
the control question, whose p value was set as

Source: ow

0/2, which is lower than our chosen level of
significance, we can confirm the hypothesis.
Based on the question asking about
responsible behaviour of businesses in paying
income tax depending on legal form of
business we assessed also hypothesis H2.
This hypothesis contained an assumption that
entrepreneurs — individuals behave more
responsibly than companies. We tested the
questions by means of Mann-Whitney test,
which is intended for two independent choices.
The results are given in the following table.

Mann-Whitney Test in Hypothesis H2

Legal form N Mean Rank Sum of Ranks
SRB in paying 1.00 53 64.29 3407.50
income tax 2.00 79 67.98 5370.50
Total 132

SRB in paying income tax
Mann-Whitney U 1976.500
Wilcoxon W 3407.500
Z -.825
Asymp. Sig. (2-tailed) 409
Monte Carlo Sig. (2-tailed) Sig. .450a
99 % Confidence interval Lower Bound 437
Upper Bound 462
Monte Carlo Sig. (1-tailed) Sig. .2432
99 % Confidence interval Lower Bound .232
Upper Bound .254

Source: own
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In such testing the difference between the
tested groups is significant when p value is
lower than the chosen level of significance. Our
testing showed that p value is 0.243, which is
more than € = 0.10. This leads us to a conclusion
that there is no significant difference between
individual legal forms in the responsibility of
behaviour in paying income tax. Hypothesis
H was not proved and we can state that
entrepreneurs — individuals behave in this area
in a similar way as companies. This statement
has been supported also by the chart compiled
on the basis of Kruskal-Wallis test, which is
used for more than two independent choices.
As p value in these cases was higher than €, we
can state that both legal forms of business
behave equally responsibly in paying income tax
and the difference between them is negligible.

We were also interested what factors
motivate businesses to tax evasion and vice
versa, what motivates businesses to responsible
behaviour in this area. The question has again
more possible answers. The results showed
that the most respondents behave responsibly
in this area, which they are led to by their civic
responsibility (61 %). We can thus say that
most respondents feel naturally responsible
towards their country and its needs and realize
that tax revenues serve to satisfy the needs of
society. Other factors motivating businesses to
responsible behaviour in this area are high
penalties (53 %). Justice and confidence in public
institutions as a motif to behave responsibly was
chosen by 20 % of respondents, which points to
a low confidence of the citizens in the state and
public institutions. Among factors motivating
businesspeople to tax evasion were mostly
reported answers “low-quality legislation” (53 %
of respondents), “high tax rate” (46 % of
respondents) and disagreement of businesses
with political decisions and tax policy of the
government (39 %). Low tax ethics as a reason
for tax evasion was marked by 42 of 135
businesses, which supports the statement that
Slovak businesses in general have a low level
of tax morale.

5. Synthesis of the Results and
Proposals and Recommendations
The research carried out by means of question-
naire was divided into two basic thematic groups.
The first part dealt with the issues of socially
responsible business whereas the second part

Finance

was more or less focused on analysis of
businesses' behaviour in paying income tax.
Based on the research we assessed the level
of socially responsible business in Slovak
businesses in paying income tax; we pointed to
the factors motivating businesses to behave
responsibly, but also to shortcomings and
obstacles for businesses to behave responsibly.
With the given shortcomings and obstacles we
make recommendations to improve the current
state. At first we make recommendations for
the area of socially responsible business and
then for the area of responsible behaviour of
businesses in paying income tax.

The main obstacle to socially responsible
business in Slovakia is lack of action of the
government in this area. Our recommendation
is systematic support to socially responsible
business from the part of the state. In our
opinion the state should play the main role in
implementing a national program of corporate
social responsibility. The key players in the
implementation of the program should be,
above all, the Ministry of the Economy of the
Slovak Republic, Ministry of Justice of the
Slovak Republic and the Ministry of Labour,
Social Affairs and Family of the Slovak
Republic. The Ministry of Justice should focus
on creating quality legislation in corporate social
responsibility, the Ministry of the Economy should
create favourable conditions for performing
socially beneficial activities and creating
programs to motivate businesses to act socially
responsibly. The Ministry of Labour, Social
Affairs and Family should develop activities to
help and support citizens in the social policy,
which is part of socially beneficial activities. We
suggest that the highest officials take
responsibility for acting for the benefit of society
on the governmental level and at the same time
support the engagement of businesses in
social issues. Within the governmental policy
they should establish a particular section for the
area of socially responsible business that should
focus on: creating and updating a national
strategy in corporate social responsibility;
motivating businesses to engage responsibly in
society and participate in the improvement of
the environment and social environment;
supporting activities of businesses that are
engaged in social activities, for example by tax
relieves or by favouring environmentally
friendly businesses; preferring businesses that
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apply the concept of corporate social responsibility
to those not engaged in social activities within
state tenders and government procurement;
preparing and organizing rewards for businesses
with developed social activities within socially
responsible business.

Slovak media are another barrier in the
development of socially responsible business;
they do not pay enough attention to these issues.
In their activities they should increase the awa-
reness of the Slovak public of the concept of
corporate social responsibility. At the same time
they should focus their activities on creating an
environment stimulating Slovak businesses to
social engagement. In our opinion public
television and radio stations should devote
more time to socially responsible business and
their representatives in order to inform about
these issues and to introduce this concept in
the activities of these institutions and thus to
become an example of social engagement for
the business sector.

Lack of quality and attractive projects from
NGOs is also an obstacle to businesses to
behave responsibly in social acting. NGOs should
continue their cooperation with businesses and
help them introduce the concept of corporate
social responsibility. They should create condi-
tions stimulating to engagement in social
activities and provide businesses with information
related to examples of best practice from
Slovakia and thus initiate first of all small and
medium-sized businesses as many of them are
not engaged in social activities also because
they do not know how.

A major obstacle for businesses in the area
of corporate social responsibility is lack of
funds. It is difficult to suggest a measure that
could improve this particular problem. But there
are certainly ways of social engagement, for
instance friendly business behaviour to the
environment and society, responsible treatment
of employees, responsible action in the market to
suppliers and customers, eliminating corruption;
all of these, however, require huge funds.

The major shortcoming in the area of
personal and corporate income tax is poor
quality legislation with a number of exceptions
and loopholes in laws, ever-changing tax policy of
the government and disagreement of businesses

with the decisions of the government. On the
whole it is possible to state that an obstacle to
responsible fulfilling tax obligations by
businesses is lack of action of the government.
The questionnaire research showed that busines-
ses consider the Slovak system of paying taxes
corrupted and unnecessarily complicated. The
authors Sujova and Sedliacikova [11] qualify
just the tax system as a key factor influencing
the performance of the economy of the Slovak
Republic in future. Thus this means that quality
legal norms are the basic prerequisite of
decreasing tax evasion. The laws should have
clear and unambiguous definitions of rights,
obligations and sanctions. Based on the given
facts we suggest to improve the cooperation
between businesses and government,
especially in the creation of new tax laws and
formulation of the goals of tax policy.

Conclusion

Tax frauds have serious consequences for state
budgets, they lead to breaking the rule of fair
taxation and in the end they can distort economic
competition and functioning of the market.
A long-term goal of tax policy not only of the
Slovak Republic, but also other governments of
EU member states is shift of tax burden from
direct taxes to indirect taxes. However, the
space for increasing value added tax has its limits
as they consequently influence the consumption
of the whole population. As of 1 January 2011
the government of the Slovak Republic
increased the rate of value added tax from 19 %
to 20 %. Due to lack of revenues of the state
budget it is possible to expect that in future the
following tax increase will apply to direct taxes.
Tax administrations in developed countries of
the world are leaving from restrictive collection of
taxes and try to create a so-called tax friendly
environment, where taxpayers would consciously
and voluntarily fulfill their tax obligations and it
would not pay off to cheat the state on taxes.
However, this is a long-term process. A condition
to create positive tax-legal consciousness of
economic entities and to improve their tax
discipline is improvement of their tax discipline
and rationality of the use of public funds on both
sides — businesses and public administration.
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THE IMPLEMENTATION OF THE CONCEPT OF CORPORATE SOCIAL
RESPONSIBILITY IN THE AREA OF INCOME TAX IN THE SLOVAK REPUBLIC

Eva Sopkova, Katarina Raskovska

The concept of corporate social responsibility is an answer to social and economic challenges that
national economies are facing in the (post-)crisis period. There is a revaluation of the present
principles of business based on achieving profit. Corporate social responsibility is a long-term
sustainable solution in the form of engagement of the business sector in solving the problems of
society. Responsible businesses make an economic profit and social benefit by their commitment
to ethical conduct and social responsibility, whereas irresponsible businesses steal the resources
of the state and society. This means that tax evasion can also be considered a manifestation of
unethical conduct. In the long term income tax is a significant source of finance for public budgets
of the Slovak Republic used for financing the needs of the state and society. This paper presents
the results of primary research focused on analysis of tax evasion on income tax in the context of
corporate social responsibility in the Slovak Republic. The realistically calculated (i.e. detected)
consequences of socially irresponsible behaviour of businesses are analyzed on the basis of data
obtained from secondary research in the area of criminal liability for evasion, incorrectly calculated
or concealed tax obligations of businesses. The submitted paper contains the development,
relationships and consequences of these activities in the Slovak Republic. The output of this paper
is the implementation of the concept of corporate social responsibility into the area of income tax
and recommendations to improve the identified state in this area in the Slovak Republic.

Key Words: Corporate social responsibility. Income tax. Tax evasion. Tax arrears. Tax-related
crime.

JEL Classification: H26, M14.
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TYPOLOGY OF FOREIGN STUDENTS
INTERESTED IN STUDYING AT CZECH

UNIVERSITIES

Marta Zambochova

Introduction

The main motivation of our research was to

analyze alternative ways of funding tertiary

education. Primarily, we focused on the tuition

fees payable by foreign students. The main

research questions were.

= Who (or what) influences the student in
deciding whether to travel?

= What is expected from a student studying
abroad?

= What the student feels could be an obstacle
to studying abroad?

= What is the basic amount for monthly living
expenses while studying abroad, which the
student is willing to accept?

We have created a classification of foreign
candidates for studying at Czech universities,
based on specific information. We have described
the main characteristics of each category, their
financial capacity and motivation, but also their
mutual differences. We used some selected
tests involving hypotheses, cluster analysis and
differing methods for creating decision trees in
the course of our examination.

1 Methodology - Rresearch
Methods

1.1 Cluster Analysis

In carrying out the classification of students
interested in studying abroad, we first used a cluster
analysis, which is one of the classification
methods of ,unsupervised learning®. Cluster
analysis [1], [2] deals with the similarities of
data objects. It divides sets of objects into
several previously unspecified groups (clusters)
so that objects within individual clusters were

the most similar and objects from different
clusters were the least.

Cluster analysis can be performed by way
of application of many different methods. The
various methods differ both in terms of
determining the similarity of objects (similarity
measure) as well as the application of a cluster
analysis.

The selection of the method of cluster
analysis depends first and foremost on whether
we have direct source data or aggregated data
(eg, frequency table, or matrix of similarities). If
we have source data, the choice of method
depends on the type of variables (nominal,
ordinal, quantitative variables).

In our case we had the source data and we
worked with a combination of different types of
variables and thereby we limited the selection
of method. Otherwise we would have had to
modify the data transfer of each of the nominal
or ordinal variables on quantitative variables,
more precisely, into several binary variables
(acquiring only the values of 0 and 1).

The processing of our data is based on
a relatively large number of objects. That is the
reason why the hierarchical methods are not
suitable. K-means algorithm is designed for
clustering objects described by quantitative
variables, which was not applicable in our
case. To use this method, we had to preprocess
the data by means of binarization, ie the
transfer of each categorical variable to the
number of binary variables (variable acquiring
only the values 0 and 1). The best method for
processing data was a two-step method.

The principles of the TwoStep cluster
analysis are given in [2]. This method uses an
algorithm Birch (Balanced lterative Reducing
and Clustering using Hierarchies), which is
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described in more detail in [8], or [9]. The
TwoStep method was first included in the 11.5
version of the statistical system SPSS.

1.2 Decision Trees

Decision trees belong to a group of
classification methods known as ,supervised
learning“, where the decision rules for the
classification of objects into classes are based
on the creation of a learning (training) set. They
are a very widespread group of trees, and are
used in data models. Decision trees are
structures that recursively divide the examined
data according to certain decision-making
criteria. The root of the tree represents the
entire population file. The internal nodes of the
tree represent a subset of the population file.
The tree leaves can be read as values of
a dependent variable. They employ two types
of decision trees, classification trees (each
sheet is a class assignment) and regression
trees (each leaf is assigned constants — to
estimate the value of the dependent variable).

A decision tree is generated recursively as
dividing the space of predictors values
(explanatory variables) on the basis of search
questions (splitting rules) that best divides the
space into subsets of examined data.

The process of division stops when the
criterion to stop emerges (the stopping rule). The
next step is to prune the tree. It is necessary to
determine the ,correct” size of the tree (trees
too small do not capture all the regularities in
the data, very large trees include a description
and some properties of random data). The
generation of the sub-trees arises from the tree
algorithm and compares the quality of the
generalization of these sub-trees (as well as
describes the data).

The procedure may be such that the first
decision trees are created on the training data
and then their quality is subsequently verified
by means of the test data. Another way is
a form of cross-validation in order to create the
tree and its sub-trees to apply all the
data. Once the data is divided into several
disjoints of approximately equal parts, it then
gradually forms and a part of the data is
continually removed from the file. The quality of
the tree and its sub-trees is verified using the
resulting data sets. The selection of a subtree
is such that the lowest estimate of the actual
error becomes apparent. If there are multiple

subtrees with comparable estimates of actual
errors, it selects the smallest one.

Many algorithms were developed to create
decision trees. Most of these are used by
CART, ID3, C4.5, AID, CHAID, and QUEST,
see eg [4], [7] or [10]. For the work we used
three types, the algorithms are implemented in
the SPSS statistical system, and CART,
CHAID, and QUEST.

1.3 Tests of hypotheses

The Kruskal Wallis (or ordinal) test is a non-
parametric test and is suitable for different
choices of layouts from the normal distribution.
The null hypothesis is as follows, ,all samples
have the same layout“. The test works by ranking
the individual elements. See [3]. The Median
test is used for testing whether two groups
differ in their median value. It is a nonparametric
test. Chi-square test for independence assesses
whether paired observations on two variables,
expressed in a contingency table, are
independent of each other.

2 Data processing
2.1 The data structure

The research sample consisted of 1093 students
from 6 countries, namely: Slovakia, Greece, Ukraine,
Russia, Belarus and China. Most respondents
were from China. Chinese students accounted
for almost half of the monitored file. The
smallest sample data was gathered in the
Russian Federation.

The average age of the students involved
was 20.87 years. Of these respondents, 62 %
were women and 38 % men. Nearly half the
respondents were students majoring in a social
specialization, as opposed to only one tenth of
the respondents being students of humanities or
artistic disciplines. Technical and natural sciences
were represented by approximately 20 %.

The data also revealed that half of the
respondents are students at the bachelor level,
as well as students planning to undertake
a higher level of education abroad. A quarter of
the respondents are secondary school
students, as well as students planning to study
abroad for bachelor degree studies. However, it
is not true that each of the students wishing to
undertake degree studies abroad are directly
traceable to the current degree.




Students, where neither parent had been an
undergraduate, dominated in the sample
data. Employing the Chi-square test, we verified
that the division into categories according to the
level of the parents’ education diverges in
different countries. In most of the countries
surveyed, the structure was consistent with the
structure of the total population ie, the largest
proportion of students who do not have one of
the parents university educated (this category
is most pronounced in China — 80.9 % and 70.9
% of the Slovak Republic) and less numerous
categories of students whose parents had both
been undergraduates (the least frequent in this
category were the Slovak Republic — 6.9 % and
China — 7.3 %). The Russian Federation and
the Ukraine were significantly different in this
respect The Russian Federation had the most
numerous group (38.2 %) of students where
both parents had been undergraduates. The
most numerous group (with 42.1 %) of students
with one university educated parent was in the
Ukraine.

2.2 Classification of students

On the basis of variables related to

= Considering study abroad (yes — perhaps
even — no).

= The length of study period (month —
semester — year — longer).

= The level of study programme (Bachelor —

Master — Doctoral).
= Type of study programme (social — natural

— technical — artistic sciences).
= Learning the language (Czech — English/

/Czech — English).
= The length of the preparatory language

course (1/2 year — year — or longer).
= Desired outcome of the study programme

(level of the degree, the pan-European Bc.

— Mgr./ Ing. — Ph.D.; level of the dual

degree).

Here a cluster analysis was performed,
especially the procedure of SPSS TwoStep
Analysis, which created four clusters. We have
dealt with this issue already in [6].

Description of the Characteristics of
People from Different Clusters

1st cluster (348 respondents)
= Ambivalent about whether to study abroad,
= |f they would study abroad, only for

1 semester or 1 year,

Marketing a obchod

= They would rather study at the the Bachelor
level,

= Most of the students are in social science
disciplines ,

= They would be interested in studying in Czech
or in the combination Czech + English,

= They would like to have completed a course
in the language within 6 months,

= 1500 Euros for a 6 month course does not
seem advantageous to them (maybe they
would consider it),

= They would interested in an outcome with
a European -wide certificate validity — level
Bc. or Mgr.
2nd cluster (382 respondents)

= Ambivalent about whether to study abroad,
nlf they would study abroad, then for 1 year,

= They would rather study at the
Master’s level,

= Most are students in social sciences |,
technical and artistic disciplines ,

= They would be interested in studying in
English,

= They did not think about the tuition fee of
1500 Euros for a six-month course,

= They would interested in a degree with
a European — wide certificate validity — level
Magr. or Be.
3th cluster (27 respondents)
Not interested in studying abroad,
Other questions mostly remained
unanswered.
4th cluster (336 respondents)

= They have thought about studying abroad,
but not at the present moment ,

= |f they would study abroad, it would be for
longer than 1 year,

= They would rather study at the Doctoral
level,

= Most of the students are from the natural
and technical sciences disciplines,

= They would be interested in studying in
a combination of Czech + English,

= They would like to have a completed
language course duration of 1 year,

= The tuition fee of EUR 3000 per year for the
course they find acceptable (maybe would
consider it),

= They would interested in a degree with
a European — wide certificate validity —
all levels.
Slovakia dominated in the 1st cluster in

terms of states, Greece in the 2nd cluster and
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China in the 4th cluster. Nobody dominated in
the 3th cluster.

In addition, we employed the Chi-square
test for independence in which we examined
which of the following questions regarding the
current situation were raised and this correlates
with the distribution of the generated clusters.
= Sex (M-F)
= Age
=  Degree studies

Mgr./Ing. — Ph.D.)
=  Field studies (social sciences — natural

sciences — technical — artistic)
= Accomodation during the study period(at

home — near the school)
=  The financial level of the family (below
average — average — above average)
= The payment of tuition fees (no — yes/no pro-
blems — yes/minor problems — yes/high load)
= Study results (below average — average —
above average)
= Employment opportunities (no problems —
problems)
Tourist stay abroad (no — yes)
Study abroad (no — yes)
Another stay abroad (no — yes)
Considering studying abroad
perhaps ever — yes)
= Number of university-educated parents

(none — one — two)
=  Degree of influence on decision making

(1...max -5 ... min)

— family

— examples in the surroundings

— teachers at school
— promotional materials
= The rating of possible expectations

(1...max—>5 ... min)

— knowledge of the country

— to learn a language

— studies at a prestigious school

— gaining practical experience

— adegree with EU-wide validity

— better labor market

— settlement in the country after studying
= Degree of concern (1 ... max — 5 ... min)

— separation from family

— separation from friends

— security situation in the country

— financial costs associated with studying

abroad

— language barriers

— different religious sentiments

(secondary — Bc. -

(not —

The null hypotheses of these tests were
independent of given variables and the variable
meaning belongs to a given cluster. We tested
at the 5% significance level.

Only a few variables released the p-value of
0.05. This means that these variables are not
affected by membership of individual clusters.
The group of these variables includes both concerns
about the security situation in the country
(p-value = 0.586), concern about the financial
costs associated with the stay (p-value = 0.575),
fear of different religious beliefs (p-value = 0.206),
fear of language barriers (p-value = 0.168) and
expectations of obtaining a diploma with
a Europe-wide validity (p-value = 0.278), the
expectation of settling there after the study
programme (p-value = 0.219), expectations for
better labor market outcomes (p-value = 0.133).

For other variables, the p-value went up to
0.038, even though for most variables the p-value
is almost zero, indicating rejection of the null
hypothesis of independence. Because these
variables are correlated with the distribution of
the clusters, therefore we can say what the
prevailing value of the variable for the cluster is.

In the next step of the classification process,
we designed decision trees. We used three
algorithms implemented in the statistical system
SPSS (CART, CHAID, and QUEST).

We chose the newly created variable
sbelonging to the cluster* for the dependent
variable and we chose the variables belonging
to individual survey questions, which in
previous Chi-square tests for independence
demonstrated dependence, as the dependent
variable. The Values risk estimates published in
all of the produced trees were similar (in the
range 0.282 to 0.325. It is not ideal, but at an
adequate level. The worst hit was the QUEST
algorithm, primarily CART.

According to various algorithms, members
of the clusters in terms of answers to selected
questions can be categorised as follows (3rd in
the cluster or one type of tree not exempted —
will be featured in the list).

QUEST Algorithm
1st cluster

= Students of social science. Disciplines.
2nd cluster

= Secondary school students of humanistic or
artistic directions and university students
currently paying tuition.
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4th cluster
m  Students of natural and technical science
disciplines currently paying tuition.

CART Algorithm (see Fig. 1)
1st cluster

= Students of social science disciplines
coming from families with below-average
incomes.
2nd cluster

= Students coming from families with average
to above-average incomes, exhibiting an
average to below-average academic perfor-
mance, who currently pay tuition fees, whereby
this doesn’t cause additional problems.
4th cluster

m  Students of natural, technical and artistic
disciplines, who don’t currently pay tuition
fees, or if were the case it would cause
them great difficulty. These students expect
to have practical experience abroad.

CHAID Algorithm

1st cluster
= Students of social science disciplines,

expressing a strong fear of separation from

the family (answers 1 and 2 on a five-point
scale) and coming from families with below-
average incomes.

2nd cluster
= Students of Bachelor degree studies with

average to below-average academic

performance, without much fear of being
separated from the family (3 to 5 answers
on the five-point scale).

4th cluster
= Students of natural and technical science

disciplines exhibiting a strong fear of being

separated from the family (answers 1 and 2

on a five-point scale).

This classification furnished us with interesting
results. The generated clusters are defined/
/analysed very well (see the above description
of the clusters). Furthermore, it appears that in
each of the resulting clusters, belonging to one
(or several) countries of origin of the student is
predominant. It pays to invest in segments with
a sufficient number of students from the same
country. The fourth cluster of predominantly
Chinese students appears to be very
promising from this point of view.

The various algorithms for building
classification trees also provided us with some

good and reasonably interpretable results. The
CHAID algorithm showed how important the
fact of student separation from the family is.
This implies an important argument for the
creation of a marketing strategy proposing
a ,,foster family.“ The CART algorithm again
outlined the fourth segment and is a cluster
of low-income students who are interested
in practical work experience. If the program
is designed and offered as a ,,paid internship“
it will not necessitate the need to spend a lot
of money on marketing activities necessary
for the attraction of such students.

A university of regional significance
could also be very successful in attracting
foreign students belonging to another
cluster, ie, students without financial problems,
with weaker academic performance, who
are likely to accept less prestigious univer-
sities and appreciate all the other activities
geared to their personal development
(using their own personal funds).

In the next phase, we performed an
analysis of the jurisdiction of the respondent to
the individual clusters and the amount of tuition
that the student is willing to pay.

First, we performed the Kruskal-Wallis test to
determine whether the value of the tuition fees
within the jurisdiction of the various groups was
comparable to a cluster or not (i.e., independence
or dependence of observed variables).

The null hypothesis was independence and
we worked at the 5% significance level. The
resulting p-value was almost zero (more
precisely 1.45 times 10 -14). This means the
5% level rejecting the null hypothesis. For the
students assigned to individual clusters, there
are statistically significant differences in the
amount of annual tuition fees that students are
willing to pay. Figure 2 shows the nonzero
values of the annual tuition fees (CZK) within
individual clusters.

In a group dominated by the lower value of
the annual tuition fees, there are also very
significant outliers (more than 2 million
CZK). Therefore, the graph in Fig. 2 is not
perfectly assessable. We display identical data
in a logarithmic scale, which allows a different
assessment of this data, in Fig. 3.

The collected data are summarized in Tab.
1. In each cluster is shown here:
= number of students assigned to the cluster,

Anumber of students in the cluster, who
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m The Annual Tuition Fees According to the Clusters (Common Scale)
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fulfilled the nonzero tuition fees and are willing = average tuition fees (CZK), which are paid

to pay, by the students and the cluster,
= proportion of students with a completed = average tuition fees (CZK) calculated from
non-zero tuition fees of all students in all non-zero values in a given cluster.

a given cluster,

Comparison of Clusters According to the Amount of Annual Tuition

cluster number mean number proportion mean of
of (in CZK) of non-zero of non-zero non-zero
respondents values values values (in CZK)

1 348 16,555.49 282 0.8103 20,488.88

2 382 54,603.64 269 0.7042 77,947.21

3 27 1,203.07 3 0.1111 10,827.67

4 336 51,363.53 262 0.7798 65,870.78

Source: own
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Both graphs (Fig. 2 and Fig. 3) and Tab. 1
show that in terms of annual tuition, that the
student is willing to pay, the worst cluster
number is 3. In this cluster there is only 11.11
% of non-zero values, i.e. 88.89 % of these
students are not willing to pay any tuition
fees. At the same time, both observed average
amounts of annual tuition fees are the lowest of
all clusters. This cluster is assigned to students,
who are not thinking about studying abroad,
and thus they are uninteresting from our point
of view, hence the poor results of this cluster
are not necessarily negative.

Cluster number 1, which are assigned to
students from families with below-average
incomes who are planning a short-term
bachelor's degree in social sciences and are
willing to study in Czech, in Czech or in
combination with English, contains the highest
proportion of students who are willing to pay
any tuition fees (81.03 %). Unfortunately the
average amount of tuition, that these students
are willing to pay is quite low (20,489 CZK,
16,555 CZK respectively).

Cluster number 2, in which students are from
families with above-average income, with average
or below-average academic performance who
plan on studying abroad in the medium term
follow-up of social, artistic or technical sciences,
contains a high proportion of students who com-
plete a non-zero amount of any fees (70.42 %).
Both of the average level of fees that the
student is willing to pay is the highest of all
clusters (77,947 CZK, 54,604 CZK respectively).

Cluster number 4, in which students are
planning a long-term foreign doctoral study

programme in the natural sciences or
engineering disciplines who would be willing to
pay for a year- long czech language course and
continue to study in the combined Czech +
English language, and who after completing the
study programme abroad, would then like to
have some practical experience in the field.
This contains a very high proportion of non-
zero values of fees (77.98 %). This means that
most students in this cluster are willing to pay
tuition. Both of the average values are also high
in comparison with other clusters (65,871 CZK,
51,364 CZK respectively).

It can be gleaned from the above that the
most advantageous group to focus on must
be the fourth cluster of students, because
they are willing to pay a high amount of long-
term tuition fees. The total value that these
students will pay is therefore the highest. The
problem is the need for accreditation of the
doctoral studies.

Very conveniently, it also appears to
focus on the master degree students, who,
although only in the medium-term plan to
stay abroad, nevertheless are willing to pay
the highest average annual amount of any
annual fees.

2.3 Monitoring the Relationship
between Variables and Parents’
Education Level of Fees

Fig. 4 and 5 are shown the value of any annual

fees (CZK) depending on the number of

university-educated parents for an ordinary
student, respectively, in a logarithmic scale.

m The Annual Tuition Fees According to the Number of University-Educated

Parents (Common Scale)
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m The Annual Tuition Fees According to the Number of University-Educated

Parents (Logarithmic Scale)
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The collected data are summarized in Tab. 2.
They are presented in the following information:
=  Students with a certain number of

university-educated parents,

Number of students assigned to the cluster,

Number of students in the cluster, who fulfill

the nonzero tuition fees that are willing to

pay,

Source: own

Proportion of students with a completed

non-zero tuition fees of all students in

a given cluster,

= Average tuition fees (CZK), which are paid
by students and the cluster,

= Average tuition fees (CZK) calculated from

all non-zero values in a given cluster.

Comparison of the Number of University-Educated Parents and the Subsequent

Amount of Annual Tuition

number number mean number proportion mean
of university of (in CZK) of non-zero of non-zero of non-zero
parents respondents values values values (in CZK)
0 698 52,871.14 496 0.7106 69,606.57
1 226 23,212.84 170 0.7522 30,995.97
2 158 24,969.02 135 0.8544 29,223.00
Source: own

We performed a Kruskal-Wallis test to
determine whether the values of the level of
fees within each class given the number of
university-educated parents of the student are
or are not comparable (ie, independence or
dependence of observed variables).

The null hypothesis was independence and
we worked at the 5% significance level. The
resulting p-value was very small (more precisely,
0.001347). This means that the 5% level rejects
the null hypothesis, i.e. the amount of annual
tuition fees that students are willing to pay
depends on the number of university-
educated parents of the student.

From Tab. 2 , the highest average annual
amount for tuition students are willing to pay
who do not even have one college-educated
parent can be seen (69,607 CZK, 52,871 CZK
respectively). The percentage of students who
are willing to pay at least some tuition in this
category is also quite high (71.06 %).

The highest proportion of students who are
willing to pay at least some tuition is highest for
students whose parents are both university
graduates (85.44 %).
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2.4 Monitoring the Relationshi
between Variables and Higher
Education Student Tuition

We performed a Kruskal-Wallis test to

determine whether the values of the level of

(Common Scale)

fees within each class given the current level of
education of the parents of the student are, or
are not comparable (i.e., independence or
dependence of observed variables).

The Annual Tuition Fees According to the Level of the Student’s Education

2500 000
© 2000000 - .
2.
£ -
=
O 000000 - o
4% *
500000 - . ¢
0 I
1 2 3 4
education
Source: own
Note: 1 ... secondary, 2 ... Be., 3 ... Mgr./Ing., 4 ... Ph.D.
Fig. 7: The Annual Tuition According to the Level of Education of the Student
9- 1 (Logarithmic Scale)
10 000 000
1000000 ----------- e
o 100000 f----------R-rerm R R
2.
3 10 000 -
S 1000 4 s g T
= 100 - -vemsmmererans e e e -
B 10 *
1 T T T T
1 2 3 4
education
Source: own

Note: 1... secondary, 2 ... Be., 3 ... Mgr./Ing., 4 ... Ph.D.

The null hypothesis of independence was
two and we worked at the 5% significance
level. The resulting p-value was almost zero
(more precisely 5.9656 times 10-8). This means
that at the 5% level, is the rejection of the null
hypothesis of independence, ie the amount of
annual tuition fees that students are willing to
pay depends on the level of education of the
student.

Fig. 6 and 7 show the amount of any annual
fees (CZK) according to the ordinary student
undergoing education, respectively, in
logarithmic scale.

The collected data are summarized in Tab. 3.
There are presented as follows here:
= Educational level of the student,
= Number of students assigned to the cluster,
= Number of students in the cluster, who

150 |[EM



fulfilled nonzero tuition fees that are willing
to pay,

= Proportion of students with a completed
non-zero tuition fees of all students in
a given cluster,

= Average tuition fees (CZK), which are paid
by students and the cluster,

= Average tuition fees (CZK) calculated from
all non-zero values in a given cluster.

Marketing a obchod

Tab. 3 shows that the highest average
annual amount students are willing to pay for
tuition is by those students who have a doctoral
education (118,314K¢, 81,209 CZK respectively).
The percentage of students who are willing to
pay at least some tuition in this category is high
(66.38 %).

The highest proportion of students who are
willing to pay at least some tuition is highest for
students having a bachelor’s degree (81.68 %).

Comparison of Students’ Educational Level and the Amount of Annual Tuition

education number mean number proportion mean of
of (in CZK) of non-zero of non-zero non-zero
respondents values values values (in CZK)

secondary 223 25,433.35 134 0.6009 42,325.52

bachelor 535 34,601.45 437 0.8168 42,540.10

follow-up 202 48,421.04 161 0.7970 60,751.81
doctoral116 81,209.42 77 0.6638 118,314.16

Source: own

Tab. 3 shows that the highest average
annual amount for tuition students are willing to
pay are those students who have a doctoral
education (118,314 CZK, resp. 81,209 CZK).
Percentage of students who are willing to pay
at least some tuition in this category is high
(66.38 %). The highest proportion of students
who are willing to pay at least some tuition is
highest for students having a bachelor’s degree
(81.68 %).

In the following part of the research we
focused on monitoring the acceptable level of
fees depending on other factors (Who or what
affects student when deciding whether to
travel. What is expected of students studying
abroad? What could amount to an obstacle for
students who would like to study abroad?) We
used the Kruskal-Wallis and MedianTest. The
results of all tests are summarized in Tab. 4. We
have dealt with this issue already in [5] and [11].

In all observed cases, if the p-value is less
than 0.05, we rejected the null hypothesis of
independence. From the resulting p-values, it is
thus obvious that an acceptable level of fees
depends on the influence that travel, family
and the teachers at the school, then on the

assumption that study abroad will improve
the knowledge of foreign languages, the
possibility of gaining practical experience
in the foreign country and of acquiring
a diploma with European-wide validity.
A certain amount of tuition is acceptable but
is negatively impacted by the fear of
separation from friends and the language
barrier.

We observed those factors which influence
the division of students the most. We
created a classification tree for the dependent
variable ,acceptable level of fees” in CZK. We
selected all observed factors as explanatory
variables. We employ two methods to create
a tree (CHAID and CART). The quality of the
result was superior when applying the CHAID.
The tree structure shows that the most
acceptable level of tuition fees is distin-
guished from the viewpoint of obtaining
practical experience after graduation abroad
and then from the viewpoint of improve-
ment in a foreign language. These are the
two most important factors in the conducting of
marketing campaigns aimed at attracting
foreign students.
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The Result of Kruskal-Wallis and Median Tests to Monitor the Level of Fees

Depending on Various Factors

152|EM

question Kruskal-Wallis test Median Test
CHI p-value CHI p-value
15-family 9.830607606 0.0434 11.00494301 0.0265
15-example 6.883056454 0.1422 10.19532294 0.0373
15-staff 15.6785413 0.0035 19.84890014 0.0005
15-media 13.54819165 0.0089 6.469089732 0.1667
16-culture 9.376714799 0.0523 13.07074678 0.0109
16-langue 15.36958979 0.004 21.65624135 0.0002
16-prestige 5.483692695 0.2412 7.01786513 0.1349
16-practice 17.96345757 0.0013 13.33873788 0.0097
16-degree 9.93869166 0.0415 11.29288298 0.0234
16-job 3.199492824 0.5250 5.712854282 0.2216
16-live 2.409758715 0.6609 3.191380815 0.5263
17-family 2.229029992 0.6937 1.301200215 0.8611
17-friends 10.97936615 0.0268 12.41120044 0.0145
17-country 4.874616897 0.3004 2.782469038 0.5948
17-costs 4.600302626 0.3308 1.96693061 0.7418
17-language  11.711417 0.0196 11.01600837 0.0263
Source: own
Conclusions A university of regional significance could

This article demonstrated what significance
for the student, separation from the family
assumes. This necessitates the creation of
a marketing strategy involving a ,foster family*.
Furthermore, a group of students with low
incomes who are interested in practical work
experience abroad indicated a possible marketing
perspective. If the program is designed and
offered as a ,paid internship“ there will not need
to be an extensive and expensive marketing
strategy necessary for the attraction of such
potential students.

It appears to be very advantageous to focus
on master degree students, who, although only
planning a medium-term stay abroad, neverthe-
less are willing to pay the highest average
annual amount of any annual fees. Doctoral
students are willing to pay a high amount for
long-term tuition, thus the total value that these
students will pay will be the highest.The
problem is the need for accreditation of such
doctoral studies.

also be very successful in attracting foreign
students without financial problems, displaying
weaker academic performance, who are likely
to accept less prestigious universities and
appreciate all the other activities geared to their
personal development (using their personal
funds).
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TYPOLOGY OF FOREIGN STUDENTS INTERESTED IN STUDYING AT CZECH
UNIVERSITIES

Marta Zambochova

This paper undertakes and investigates some marketing segmentations of those students wishing
to study abroad and the economic potential of such resulting segmentation within the individual
groups. Three algorithms were employed as classification trees — CART, CHAID and QUEST for
its evaluation from the group of supervised learning methods. From the group of unsupervised
learning methods the two—step cluster analysis was chosen. This paper analyzes the results
obtained using these methods. It aims to create classes of respondents harbouring similar opinions
with respect to tuition fees to be paid by foreign students. We have used various tests for the
hypotheses such the as Chi-square Test of Independence and the Kruskal-Wallis Test.

The research sample consisted of more than one thousand students from six countries.
A ,perfect”type of person as candidate was profiled in terms of willingness and the financial means
to pursue their studies in the Republic invested and this survey formed the basis of the profiling.
Our research shows that an acceptable level of fees depends on several factors such as: the
amount of travel involved, family and teachers at the school, then on the assumption that the study
stay abroad would improve knowledge of foreign languages, practical work experience offered in
the foreign country and the subsequent acquisition of a diploma with Europe-wide validity. There
exists an acceptable level of tuition and this in turn reveals that the most acceptable level of tuition
fees may be dependent upon the viewpoint of potential practical work experience abroad and then
from the viewpoint of improvement in a foreign language. The amount of annual tuition fees that
students are willing to pay depends too on the number of university-educated parents the students
possess.

Key Words: Classification, Cluster Analysis, Decision Trees, Marketing Segmentation,
Economic Potential.
JEL Classification: C12, C38, H52, 125, M30.
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